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EDITORIAL

Motivated and conscientious
business travellers

fter abusy 2022 that is getting even busier this last quarter, in terms of na-

tional business especially, the outlook for the MICE tourism sector for 2023

is good and optimistic, despite caution advised by issues such as interna-

tional uncertainty, inflation, an absence of certain Asian marketsininterna-
tional events, the shortage of different professional profiles, delays and cancellations.
According to the Global Business Travel Association (GBTA), almost two-thirds of
professionals working in the meetings and events sector increased their budgets for
2022. The vast majority of the industry expects to return to pre-pandemic figures in
2023 and seesitasacertainty by 2024.

Everyone seems eager to travel and reconnect with each other, go to face-to-face
events again and have business trips, but MICE tourism has changed. One of the new
challenges that event and corporate travel planners and organisations are now facing
isthat travellers are budgeting less for travel but are maximising their time spent away.
They require more flexibility and are booking at shorter notice. MICE travellers are not
only looking to travel responsibly, but they also demand personalisation, experiences,
innovation, the possibility of being able to plan schedules and to be excited and
enthusiastic about the events they are attending, the longed-for ,engagement”,

And just because sustainability is a hackneyed concept, it is still crucial to keep it at
the forefront of one’'s mind. According to the American Express Global Business
Travel report ,Stay Green™ The Central Role of the Hotel in Sustainable Business
Travel, Meetings & Events®, ninety per cent of travel and procurement management
professionals state that sustainability is a priority for their company, and many are
willing to allocate budget for more sustainable meetings and events.

They demand sustainable events and not only from an environmental point of view.
Both event organisations and attendees really want to reduce their trips' ecological
footprints, and they also want to be informed on environmental, social and governance
data (CSR) and have tools to be able to measure theimpact each event or business trip
has on the environment and the surrounding community. Innovation will continue to
play akey rolein boosting engagement and developing these ,calculatorsand impact
measurement tools.
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The MICE sector expects to be in full swing by 2024

CONGRESS
TOURISM TO
GROW BY 41.1
PERCENT THIS
YEAR

After being one of the most affected business sectors
by the pandemic and the war in Ukraine, due to lock-
downs, flight restrictions, meeting capacity limitations
and other safety and security measures, MICE tourism,
meetings, incentives, congresses and events tourism

Is making a strong and steady comeback. According

to the World Travel and Tourism Council (WTTC), this
year, it is expected to grow by 4.1 percent.
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n fact, according to the “Portrait of

European meeting and Convention

Travel” study exploring the MICE mar-

ket, carried out by MMGY Travel In-
telligence, in association with IMEX
and Hills Balfour, with the participa-
tion of Turespafia, recovery is likely to
be sooner than expected. “The expected
recovery time for most types of meetings
has been brought forward from March
2024 to July 2023”, Miguel Sanz Cast-
edo, general director of Turespaiia, told
Hosteltur.

This headway has been made in
“large corporate meetings”, “conventions
and conferences”, “exhibition and trade
fairs”, and “association meetings”. As for
“seminars and workshops”, Sanz notes
that these kinds of meetings, which were
foreseen to pick up faster during the first
half of 2022, are now expected to recover
like all other meetings by July 2023.Event
planners and meeting attendees alike be-
lieve that the MICE sector will have fully
recoveredin 2024,

According to data provided by
Frontur and Egatur, up until Septem-
ber, the number of foreign people trav-
elling to Spain for business purposes
totalled 3,134,946, while in the same
period of 2019, it was 3,956,671. Regard-
ing the total accumulated expenditure
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up until September this year, figures
are at 3,827,313,641 Euros and in the
same months of 2019, numbers were at
4,297,898,456”

“We are, therefore, at -10.9 per-
centinspending compared to 2019 and
at -20.8 percent in terms of inbound
tourism for business purposes”, states
the general director of Turespafa, who
stressesthat “considering how much the
entire sector has suffered, being 10 per-
cent below the accumulated figures of
2019, is a very optimistic scenario”.

MORE ARRIVALS AND SPENDING

“Itisimportant to bearin mind that trav-
elling for businessis not exactly the same
as travelling to attend meetings, incen-
tives or congresses, but the upward
trend of the figures is significant and a
reliable indicator of how the demand for
MICE tourism is changing. By analysing
monthly spending in 2022 and 2019, we
can see that although numbers are still
down, the differenceisincreasingly lower,
and in the last two months, the number
of arrivals and spending have increased,
he states. For example, in August and
September 2019, spending related to
business travel totalled 222,507,773 and
565,390,916 Euros, respectively, while
in the same months of 2022, expendi-

Up until September,
3,134,965 foreigners
travelled to Spain for
business,10.9 percent
lessthanin 2019.
Spending also dropped
to 3,827 million Euros,
20.8 percent,less than
in2019

turetotalled 303,648,128 and 617,163,952
Euros, representing an increase of thir-
ty-six percent in August and seven in
September.

As for other activity indicators, the
average daily expenditure from January
to September 2019 was 219€, while for
those same months of 2022, it was 213€.
Average spending per personwas1,086€
in 2019 and 1,221€ in 2022, and the aver-
age stay stood at five days in 2019 com-
pared to six in 2022. “We can therefore
conclude that the MICE tourism sector
is still suffering, but it is on the road to
recovery, and if things continue to go as
they are, this year will give us positive re-
sults”, says Miguel Sanz.

HOSTELTUR



SPAIN, TOP MICE DESTINATION

In terms of markets, the “Portrait of Eu-
ropean Meeting and Convention Travel
2022” report revealed that mainland
Spainisthe most popular European MICE
destination for organising events for the
upcoming two years, while the Spanish
islands are in eighth place.

According to this report, Sanz ex-
plains that meeting planners expect Eu-
ropean bookings in the next two years
to be lower than anticipated in the first
issue (spring) and are therefore planning
slightly more meetings in non-Europe-
an destinations. He states that “meeting
planners expect the impact of COVID
tolessen, which could be the reason for
a faster recovery since the number of
bookings for most types of meetings
is already between 21 and 36 percent
of pre-covid levels”. Almost all meeting
planners and attendees anticipate anin-
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travel for work. WTTC’s report highlights
that recovery is likely to vary depending
onthetravel segment, commercial sec-
tor and country, with corporate travel
expected to pick up faster in Asia-Pacific
thanin many European and US markets,
with improvements happening in stag-
es, depending on the dominant industry
sectors.

Sanz points out that, according to
the “Global Meeting & Event Forecast”
annual report published by American
Express Meetings & Events, profes-
sionals from the meetings and events
sector are optimistic for 2023, and six-
ty-five percent say that overall spend-
ing will increase. “Sixty-seven percent
believe in-person attendance will return
to pre-pandemic levels within one to two
years” he stresses.

This report reveals that Madrid is
the MICE segment’s most popular Euro-

King Felipe VI opened the 54th Annual Conference of the International Committee for Museums and
Collections of Modern Art (CIMAM) at the Es Baluard Museum in Palma. Picture CAIB.

crease in prices for the rest of the year,
especially regarding airfares, accom-
modation, and venues and event space.
Sanz believes that “possible hurdles for
planning meetings could be inflation and
anincrease in prices, a shortage of staff,
delays and cancellations”.

Sector-wise, based on the spend-
ing patterns of recent years, industries
such as manufacturing, pharmaceuti-
cals and construction will be the first to

pean city for 2023, followed by Barcelona
in second place and then London, Paris
and Manchester.

The general director of Turespafia
explains that in the first issue of the re-
port mentioned above, “Portrait..”, Spain
is listed as the preferred destination for
organisers of events and meetings and
is followed by France, Germany, Italy and
the UK. While inits second issue, in Sep-
tember, Germany led the way for organis-

ers, with mainland Spain in second place,
followed by Italy, France and the UK.

Among the strengths valued by
both meeting organisers and attend-
ees, those that stand out are climate,
benefit-cost ratio, food, accessibility/
proximity, landscape and surroundings,
attractive cities and places with good
atmospheres. And as weakest features,
they point to availability in the high sea-
son, destinations that are too well known
(as they are very popular both for work
and holidays), limited availability of qual-
ity service in some areas, high tempera-
tures, language problems, accessibility/
remote or too many visitors.

As for Turespafia’s specific initia-
tives for the MICE sectorin the upcoming
year, Sanz explains: “We will undertake
various multimarket activities with our
priority partner SCB, although we are
also working with all the members of

For 2023, Madridis
the most popular city
in Europe for the MICE
segment, followed by
Barcelonainsecond
place, London, Paris
and Manchester

Foro MICE and Alliance4MICE.’ These
initiatives include a direct conference
withthe US and Canadian markets during
theyear’sfirst halfand a “reverse” confer-
ence with the Italian market. During the
year’s second half, we will hold a direct
conference with the Belgium and Swiss
markets and a “reverse” one with the
German market. MICE Basque Country
days will also be organised for the US and
Canadian markets. “We are focusing on
North American and European markets
because long-haul markets, especially
Asian ones, have been slowerinregaining
business and mobility”, Sanz explained to
Hosteltur.

TAKE-OFF AT YEAR-END

“2022 is showing very positive results
that reaffirm the reactivation of the sec-
tor,especially in the fourth quarter of the
year”, says the president of Spain Con-
vention Bureau (SCB), Augusto Hi-
dalgo, in statements made to Hosteltur.
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Infact, with the yearstill to end, data from
the SCB Barometer for 2022 shows that
more than half of the destinations affiliat-
ed with the SCB have already surpassed
the barrier of 150 events per year, reach-
ing figures very close to pre-pandemic
levels.

The national market has been the
best performer this year. The pandemic
still conditions recovery, and the year’s
first quarter showed the lowest results.
According to Hidalgo, although growth
is slower than in the domestic market,
international markets have also evolved
quite satisfactorily, especially during the
last quarter of the year and despite new
uncertainties caused by inflation and
the energy crisis, “so we still need to be
extremely cautious. Data from SCB indi-
cates changesin demand, with a greater
vulnerability ininternational markets, ex-
pecting smaller, more personalised and
shorter meetings and events.“Things are
being organised at shorter notice, mean-
ing that organisation and confirmation
deadlines are also more limited”, explains
the president.“Another effect caused by
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MATCOAM Construction Week, organised by the Madrid Professional Association of Architects.

the pandemic that has notyetbeenrem- | ingthey are short-staffed in professional
edied is the shortage of skilled workers”, | fields and that the labour market has not
hewarns, notingthat companiesaresay- | yet stabilised.

The new Hotel Giralda Center has up to 15 functional
spaces to hold your event, rooms equipped with the most
modern technology and with the guarantee of the Hoteles
Center service.

A CONVENTION CENTER ADAPTABLE TO ANY TYPE OF EVENT

Calle Juan de Mata Carriazo, 7 41018 SEVILLA - 954 5614 14 - giralda@hotelescenter.com
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THEPRICEFACTOR

Destinations affiliated with SCB
are optimistic for 2023. However, the
year is conditioned by uncertainties: ‘At
the end of the year, itis very encouraging
to see how enthusiastic companies and
associations are about travellingand get-
ting back to in-person events, as well as
the growing prestige enjoyed by the MICE
offerin our country”, says Hidalgo.

Although there is some caution
in the sector, especially conditioned by
the evolution of the global economy and
inflation that could affect competitive-
ness, most destinations can state that
next year they will exceed the barrier of
150 events. The president of SCB warns
that “anincrease in prices will be a factor
to be taken into account, as Spain could
lose competitiveness: seventy-three per-
cent ofthose surveyed perceive increas-
es of between ten and twenty percentin
accommodation during the last quarter
oftheyear”.He adds that “convention bu-
reaux on the islands will be particularly

|
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Sixty-five percent

of the MICE sector’s
professionals believe
overall spending will
increasein 2023 and
sixty-seven percent
believe in-person
attendance will return
to pre-pandemiclevels
withinone to two years

affected by the increase in flight prices,
which means that international custom-
ers could decide to plan eventsinor near
their own counties to save on flights”.

IN-PERSON ATTENDANCE AND
DIFFERENTIATION

Results from the SCB survey show a de-
clining trend in hybrid and fully virtual
events, and this is happening as we can

COSTA DEL SOL
YOUR MICE DESTINATION

see a prominent recovery in the demand
and motivation to travel. Hidalgo explains
that “currently, there are no limitations to
the number of people attending in-per-
son events, and that was one of the main
reasons for holding hybrid formats”.

The president of SCB points out
that “in an ever-growing global and digi-
tal world, technology will continue to play
an essential role and must go hand in
hand with our industry. This will force the
sector to adapt to demand and maintain
quality standards”. He believes that digi-
talisation will be a differentiating factor
inthe industry that will mark the quality
of the services offered, but he also states
thatthereisnointention of puttinganend
toin-person events. “Face-to-face events
are essential for companies, organisa-
tions and associations because they are
a way of communicating that has prov-
en its effectiveness for a very long time.
Teleworking has proven the need for
people to have meetings in person”, he
concludes. @

“New opening

Hotel Riu Plaza London Victoria

RIU Plaza has arrived in the
United Kingdom. From spring 2023
you will be able to visit our new
four-star hotel in the

heart of London.

N

WECTE W S T WA W W

The Hotel Riu Plaza London Victoria has a superb location right in the heart of London, just
a few minutes’ walk from Victoria Station in Westminster. Our guests will be able to visit the
most popular sights and make the most of the hotel’s great location close to Westminster
Cathedral, Buckingham Palace, the Houses of Parliament and many other tourist attractions.

* Located in the heart of London
 Buffet breakfast included
* 435 modern rooms

* Fully-equipped gym 24hrs
* Lobby bar
* Restaurant

RIU PLAZA IS THE URBAN HOTEL BRAND OF RIU HOTELS & RESORTS
visitcostadelsol.com/convention-bureau .‘\ dDLpht;lt;:g: Provincial ’ g ,3&%%5:::’; GUADALAJARA - PANAMA - MIAMI - NEW YORK - DUBLIN - BERLIN - MADRID - SAN FRANCISCO - LONDON
As you like it PLAZA
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Technological tools make procedures easier and improve participation and
profitability in face-to-face, hybrid and virtual events.

TECHNOLOGIES
TOIMPROVE

ENGAGEMENT

Technology allows event organisers to
optimise their management, be more dynamic
and improve procedures, as well as provide
added value. According to Pidelaluna Events,
engaging attendees and getting them involved
and excited is essential. There are also tools
that event organisers can “monetise”, such

as offering exhibition spaces and brand
recognition or the possibility of creating a full
and high-quality schedule, say MeetMaps.

he use of technology was al-

ready widespread in congress

and meeting tourism before the

pandemic, but with it, it has im-
proved and become more professional,
popular and generalised. Technology has
become essential from the very concep-
tion of an event to the final assessment of
itsimpact and repercussion. With the de-
sired return of face-to-face attendance
and ‘to normality’, even the most reticent
admit that the use of technology confers
enormous potential to events by enhanc-
ing them and broadening audiences.

A SEA OF POSSIBILITIES

Beyond live streaming, technology is an
unavoidable ally for organising events long
before they are held. It also improves the
experience of those attending and gener-
ates the much sought-after ‘engagement’
during the event. It helps to analyse met-
rics and to calculate the return on invest-
ment afterwards. In both hybrid events,
which to a greater or lesser extent are
the norm, and face-to-face events, tech-
nology is applied extensively. It is used for
security reasons and to control event
access. It allows offering customised ap-

plications, the calculation of participants’
carbon footprints, enables gamification,
visual intelligence, logistics control, im-
mersive technology in lectures and pres-
entations, and simulations, among other
possibilities. Hybrid events also contribute
to meeting the Sustainable Develop-
ment Goals (SDGs) and zero emission
requirements.

TWOIN ONE

“In 2020, MICE industry professionals had
to take an unexpected strategic decision
in a very short timeframe: reinvent our-
selvesorwait forareturn to normality,” ex-
plains the CEO and founder of Pidelalu-
na Events, Alessia Comis, who points
out that her company was a “very early
adopter” of online platforms for events. Af-
tertaking agood look at the sector,we can
seethat 2021 allowed usto undertake part
of the digital transformation we had been
putting off. In 2022, despite Covid-19, the
warin Ukraine, the fuel crisis, inflation and
the ‘'massive resignation’, which resulted
in alack of staff specialised in MICE tour-
ism and tourism in general, the organisa-
tion of events has maintained its essence,
explains Comis. “The reason is that it re-
spondsto activitiesand demands that are
essential and intrinsic to human nature.

10
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We need to interact, share knowledge,
take decisions, celebrate milestones and
mark starting or turning points,” she adds.
The main change has been the new for-
mats, “and new challenges have appeared
related to the engagement of both peo-
ple attending via streaming or those who
choose to be therein person”.

Most congresses or conven-
tions are now held in person and also via
streaming, which means “we have to de-

MARRIOTT
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sign two events in one” a ‘traditional’ one
and one designed for audiences who will
be following the event simultaneously
from other parts of the world or who will
watch it at some other time. “As an exam-
ple, sometimes we have two presenters
or facilitators because we want the re-
mote audience to be able to interact in
real-time as well,and we use the technol-
ogy of one or more companies to create
aTVimpression,” says Comi. One-to-one
meetings have to be possible, and those
attending have to be able to ask questions
and answer polls in real-time and get an-
swers and feedback instantly. All events
require a microsite for registrations as
well as event apps and web apps “which
have become fundamental communica-
tion tools that make work a lot easier be-
fore, during and after,” explains the CEO of
Pidelaluna Events.“Technology continues
to be irreplaceable for communication,
social networks, videos, event microsites,
online registrations..and the metaverse is
also gaining ground”.

MADRID AUDITORIUM

* 15.500 sq. Meters of meeting spaces to hold all kind of events.
* 56 meeting rooms (29 divisible with panels on the gorund floor and 25 on the mezzanine floor with

natural light).

* Auditorium for up to 2.000 people.

« Large galleries for conventions, exibitions and fairs.

* Complimentary WIFI (5G) throughout the hotel.

* 869 large and comfortable, premium, executive and suite rooms.
* Executive floor with access to Executive Lounge.

* 1.000 parking spots and complimentary shuttle service to airport, Ifema trade fair centre and Plenilunio

Shopping mall.

* Gym opnened 24/7, sauna and indoor/outdoor pool.

Medical event

YEARS
DEVELOPING
MICE

THEHOLY GRAIL
Looking to the future, Comis believes that
the sector will continue to organise face-
to-face, hybrid and online events, “pos-
sibly representing forty, forty and twen-
ty percent, respectively”, she predicts.
Among the trends for 2023, the head of
Pidelaluna believes that the Holy Grail for
eventsis‘engagement’. “‘For an event to be
really effective and have a great impact,
we need to involve the audience, listen to
them, get them excited and allow them
to interact”. Therefore, the art of com-
municating the advantages of attending
eventsin a convincing and inspiring way
becomes relevant,as do elementssuch as
the incorporation of virtual reality, artifi-
cial intelligence and the metaverse. These
are used to creatively complement face-
to-face eventsin the pre-event phase as
well as during and after the event”.
Sustainability will be essential at all
levels,and events will be more dynamic, in-
spired by television formats, in which the
value of content is key, as is the emotion

"“Everyone, from management to surgeons, faculty, vendors, partners and organizers, were absolutely pleased
with the attitude and service provided by your team. Please, take a moment, to approach every single person
involved, from housekeeping to kitchen, from front office to reservation, from Meeting department to F&B and

Download
capacity chart

anyone else | might have forgotten, to share our appreciation. "

Agency: Extramilevent
Name: Sabrina Fragiacomo

T|M&EF@F
SSMARRIOTT
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elicited by the speakers. Incentive travel,
conventions, corporate and customer
events and teambuilding will continue
to focus on stress management, men-
tal health and values to achieve a better
work-life balance.

AN ADDED VALUE

“Hybrid events are here to stay” is the ti-
tle of a guide published by the specialist
company MeetMaps. This company has
created an event management system
(EMS) that is “a tool to help professionals
manage the organisation events eas-
ily”, explains the company’s Marketing
Director (CMO) and one of its founders,

Special MICE & BUSINESS 2023

Cesc Riera, to Hosteltur. After a year
and a half of “super-intense online com-
munication”, he considers that what has
remained is another alternative format.
“When someone thinks about organising
an event, they now understand that they
have an in-person as well an online audi-
ence and communication channel that
helps to broaden their audiences in gen-
eral and make it easier for those who, for
whatever reason, cannot participate in
personto access their content.

With a specialised mobile app for
events as a starting point, today, the
MeetMaps EMS suite includes a range of
technologies that have been added and

developed over seven years and have al-
ready been successfully tested in almost
every sector and at different-sized events.
[t features a“Virtual venue” a virtual event
solution that goes beyond streaming and
“‘without having to use 3D technology or
super-immersive environments”. It rep-
licates the dynamics of an event venue,
so attendees can go up to a stand and
see what's there. It offers “a private area
just for those who have registered, brand
personalisation possibilities, a place for
streaming and interacting and elements
that give added value such as an exhibi-
tor space where one can share relevant
product information and interact with

LIKE AGAME

The 5th edition of Mallorca loves MICE was the first
professional event designed as a video game, an im-
pressive gamification experiment with five levels of
difficulty. Participants competed in teams to move
onin challenges created specifically to develop
their area of interest. They could previously choose
between engagement, technology, well-being and
mental health, digital marketing, event communica-

tion, sales, sustainability or agile events.

‘It worked spectacularly,” explains Alessia Comis,

CEOat

in person, fifty

Pidelaluna Events, who gave us some figures from
the event: 150 industry professionals who attended

institutional and business partners and five media
outlets, twenty national and international speakers
and another twenty national and international
hosted buyers. In the post-event evaluation survey,
attendees passed Mallorca loves MICE with a 4.6

outof 5,and in addition, 100 percent of those sur-

eventin 2023,

veyed said they would recommend attending the

12
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attendees’, explains Riera. They offer a
“Networking”tool to make it easier for par-
ticipants,whetheritbein personoronline,
to find colleagues from the same sector
and customers or partners they are in-
terested in and contact them via chat or
video call. And to improve networking,
they have developed “Meetmaps meeting”
with “matchmaking” tools, which generate
agendas suited to each person’sinterests.
Overall, the suite offers attendees interac-
tion and engagement with the event and
helps make the compilation of statistics
and metrics much easier and quicker for
organisers.

BEING ABLETO CHOOSE

The Marketing Director explains that “with
the return of face-to-face events, whatis
most indemand is “MeetMaps ACCESOS”
(entries) because it is used for the most
important part of events, registration
and access control”. Most of the compa-
ny’s customers rent out the suite with
all its tools under a yearly subscription
contract, allowing them to create differ-
entevents and activate what they need in
eachcase.

Special MICE & BUSINESS 2023

Sustainability at all levels and engagement will mark the events of 2023,

As well as simplifying things, “tech-
nology helps organisers to optimise man-
agement, which means more time for oth-
er things and much more efficiency” Itis
anadded value.“In all the tools in which at-
tendeesinteract with MeetMaps, whether

itbethe app orthe Virtual venue’, there is
a possibility for organisers to monetise,”
emphasises Riera, who adds that one of
the things that has been “monetised” the
most are the exhibition stands, which pro-
vide exclusive areas for sponsors. @
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Meetings tourism becomes more sustainable

By Taiana Gonzalez

ICE (meetings, incentives,

conferences, and exhibi-

tions) travel has been the

slowest to recover, but
everyone agrees that by 2023 it will be
back on the agenda given the impor-
tance of in-person attendance to close
business deals, improve productivity
and even motivate teams. But there will
be changes because organisations are
becoming more and more committed to
sustainability, and there is a drive to re-
duce the environmental impact.

The 12th Global Meetings &
Events Forecast annual report, pub-
lished by a division of American Express
Global Business Travel (Amex GBT), indi-

@taianahosteltur

cates that for 2023, sustainability is go-
ing to be a top priority for meetings and
events programmes.

Most companies are already im-
plementing environmental, social and
governance (ESG) criteria in their day-
to-day operations, which means in-
corporating these goals into meetings
and events programmes. In the case of
Europe, almost four out of five survey
respondents (78%) say that their organ-
isation considers sustainability when
planning events, and 66% confirm that
thereis a defined sustainability strategy
inplace.

This increased awareness is im-
pacting the choice of destinations as

GREEN CORPORATE
TRIPS AND EVENTS,
NOW A TANGIBLE

REQUIREMENT

now organisers are looking for places
that recycle, that are circular, and that
have a mass public transport system
to cut down on the use of private cars.
When choosing hotels and venues, they
are asked if they implement energy ef-
ficiency policies or have sustainability
certifications.

Furthermore, organisations are
implementing strategies and operational
processes to minimise emissions and re-
port their achievements to internal and
external stakeholders.

Sustainability also has a social as-
pectwhichiswhy 82% of European com-
panies are making a great effort toincor-
porate diversity, equality and inclusionin
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Companies are willing to pay premiums to neutralise their trips’ carbon footprints. Picture: Adobe Stock

their meetings and events programmes,
according to the Amex GBT report. To
comply, they focus on accessibility and
sourcing from minority and local suppli-
ers.

There is no such thing as 100%
sustainable events - and there never will
be — but small things can be done to help
minimise their negative impact and con-
tribute to environmental preservation.
The ISO 20121 standard and other cer-
tifications promote better process plan-
ning and the reduction and offsetting of
negative effects.

THEISO 20121STANDARD

The ISO 20121 international standard,
created in 2012, provides a common
approach to sustainability in the events
sector, covering both positive and nega-
tive impacts from a social,economic and
environmental perspective.

It sets out guidance requirements on
how to organise green events: covering
everything from location and transport

towaste recycling, job creation and post-
event activities.

This international standard ad-
dresses agencies and companies that
organise events and suppliers who also
want to operate following sustainabil-
ity criteria. The London 2012 Olympic
Games were the first major event organ-
ised in accordance with the criteria laid
outinthis standard.

Although a decade old, it has
gained importance recently as the COV-
ID-19 pandemic has raised awareness
amongbusinesses and travellers. Among
the benefits of the ISO20121 certification
isthe reduction of carbon footprints and
cost savings, thanks to more efficiency in
the use and consumption of resources.
It also helps toimprove corporate image
and competitiveness and even favours
the positioning against the competition
in public tenders.

GREEN INITIATIVES AT EVENTS
Today’s events aim to be transformation-

Almost eightout of ten
companies think about
sustainability when
planning an event

al,not only for attendees but also for the
settings in which they take place. Some
destinations have reported that they
are being asked by organisers to leave
alegacy in their cities. Respondents to
the American Express Global Business
Travel survey point to practices already
being implemented: less use of paper
(22%), energy saving and waste reduc-
tion measures (19%). And the sourcing of
ecological suppliers (18%),among others.

Technology is playing a key role
because its deploymentis helping to re-
place paper thanks to digital resources
like mobile applications used to down-
load content or QR codes used for event
check-in & registration.

Mallorca has become an impor-
tant competitor in the medical-scientific
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MICE segment. This year Palma’s Con-
ference Centre (Palau de Congressos
de Palma) hosted an event organised by
the Spanish Society of Cardiology (SEC),
where different initiatives of the SEC-
FEC Verde project, developed together
with the Spanish Heart Foundation, were
implemented. Single-use plastics were a
no-go, and heart-healthy meals were on
the menu. The International Symposium
of the Spanish Society of Clinical Immu-
nology and Allergology (SEAIC), which
gathered 1,500 specialists, carried out
an environmentalimpact initiative, which
consisted of planting trees - one for each
person attending the event-. The trees
were planted in an area of Galicia affect-
ed by forest fires with the long-term aim
ofimproving air quality and health.

At this year’s Davis Cup final in

Malaga, a fleet of low-emission vehi-
cles (hybrids) was on hand and drinking
points were set up to help avoid plastic
waste from drinking water. In promoting
circularity, tennis racquet strings were
reused to transform them into recycled
tennis garments, saving 68% water and
50% CO2 throughout the manufac-
turing chain compared to conventional
garments.

Sustainability is also making its
way into the meals served at events as
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organisers are going for “zero-mile” (lo-
cal), ecological and in-season products,
offering meals that are representative of
the areathey areinandlocal agriculture.
Companies are even pushing for leftover
food and other used products to be given
asecond life.

CORPORATE TRAVEL
“Sustainability is at the heart of the cre-
ation of a new business tourism mod-
el. There are only two ways to meet the
zero-emissions goal by 2035, and those
are: either innovate in new types of fuel
or cutdown travel. We need to find a
balance between the two by boost-
ing private-public partnerships’, ex-
plains Miguel Sanz, General Director of
Turespafa.

A survey conducted by Air

France KLM Espaiia and the “Corre-
sponsables” magazine reveals another
fact that supports commitment: two-
thirds of the companies surveyed would
be willing to pay a premium on corporate
travel to neutralise their carbon foot-
print. The reason being that measuring
and offsetting carbon footprints is an-
other way of taking care of ecosystems.
Agencies specialising in the MICE
segment are offering their customers
different options. CWT has added a

carbon footprint indicator to their cor-
porate travel management platform so
that travellers can see the potential en-
vironmental impact of each travel com-
ponent at the time of booking and make
aninformed decision on which suppliers
to choose. BCD Travel has a tool to ac-
curately calculate the footprint generat-
ed sothatit can be mitigated by carrying
out projects to reduce and capture CO2
emissions through partnerships.

All of Avoris Corporacién Em-
presarial’s companies, together with
BCD Travel, offset a total of 1,525 tonnes
of greenhouse gases in 2021, more than
all the trips their employees generated
that same year, therefore making them
“Climate-Positive” Beyond the Euro-
pean continent, like, for example, in Ja-
pan, they are implementing measures to

Cutting down

on paper and
plastic and
choosing energy-
efficientvenues
and suppliers
who implement
inclusive policies
are keytogreen
events

achieve zero emissions on school trips.
Large corporations are proving
their commitment when choosing sup-
pliers and making their bookings. Jordi
Soriano, Director of Purchasing and Fa-
cilities Management at Grupo Abar, has
stated that his company prioritises train
journeys and hotels that manage sus-
tainability indicators rather than cost.
And it doesn’t stop there. The company
is also working to include ESG criteriain
its purchasing policy, analysing whether
the suppliers in question implement an
inclusive human resource policy, com-
plying with legislation and Corporate
Social Responsibility. Soriano’s verdict
is that “We will travel less but better, dif-
ferently and in favour of sustainability
because travelling is necessary, but we
needtodoitinadifferentway”. @
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SEASIDE COLLECTION

Why settle for less?

Seaside Collection Hotels is an owner managed hotel collection that was founded in the 1970s by German entrepreneur
Theo Gerlach. Our four luxurious hotels on the Canary Islands are located in close proximity to the beach and excel in

supreme service levels and gourmet gastronomy, using regional ingredients wherever possible.

The four and five star hotels offer the perfect setting for medium sized and smaller groups searching for personalized ser-
vices and a relaxing environment. First class properties and up to date audiovisuals cater for successful events.

Palm Beach****, Gran Canaria

The first member of Design Hotels™ on the Canary Islands strikes
an elegant retro style that was elaborated by famous designer Al-
berto Pinto. Guests have a total of 328 rooms, 4 conference rooms
and 3 restaurants at their disposal, whereas 2 restaurants can be

privatized for special events.

www.hotel-palm-beach.com
groups@seaside-collection.es
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Seaside Los Jameos****, Lanzarote

The Seaside Los Jameos*™** comprises 530 light-flooded be-
drooms, set amidst 55,000 sgm of sumptuous tropical gardens.
Apart from two conference rooms, there are numerous sports faci-
lities such as tennis courts and a squash center on the premises.

WWW. l0s-jameos-playa.com
groups@seaside-collection.es

Grand Hotel Residencia*****GL, Gran Canaria

The only member of The Leading Hotels of the World in Maspalo-
mas, Gran Canaria consists of 94 rooms and suites, designed in
charming colonial style, as well as cozy meeting rooms for up to 20

participants.

www.grand-hotel-residencia.com
groups@seaside-collection.es

Seaside Sandy Beach****, Gran Canaria

With its Arabic-style dome and numerous refined details, Seaside
Sandy Beach*™** is reminiscent of its proximity to the Moroccan
coastline. 256 spacious bedrooms form an oasis of peace and re-
laxation, just a few steps from the nightlife centre of Playa del Inglés.

wWww.sandy-beach.com
groups@seaside-collection.es

Hotel Salon m? Theatre Class room| Boardroom | U Shape Banquet
Seaside Grand Hotel Residencia*****GL Bridge Salon 12 - - 8
Library 35 18 14 -
Piano Bar 40 20 - 10 -
Seaside Palm Beach***** Conference Room 1 156 100 75 - 30
Conference Room 2 19 12 - 8 -
Sala Naranja 19 12 - 8 - -
Esencia 76 80 60 - 25 65
Seaside Sandy Beach**** Conference Room 76 80 50 30 -
Seaside Los Jameos Playa*™** Lanzarote 156 90 60 25 50
Fuerteventura 244 180 90 35 100
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YOUR CONGRESS HOTEL IN SEVILLE
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he ILUNION Alcora Sevilla reo-
pened in July after more than a
year of refurbishments. The fa-
cilities were renovated almost
entirely, to offer our guests new spaces
and services. Following the ILUNION Ho-
tels vision of offer spaces that are “de-
signed for all’, we have carried out a range
of improvements to make the hotel more
accessible. The new reception desk, the
lobby elevator and the access to the out-
side pool are just some of the upgrades
made for people with reduced mobility.
ILUNION Alcora Sevilla is the perfect
hotel to organise a professional event
in Seville. To make it so, we have refitted
the hotel’s 21 meeting rooms to adapt
them for all types of events, including the
Convention Centre, with room for up to
1,400 persons. The space is modular and
can be arranged into a series of rooms,
depending on customer requirements.
There are also simultaneous interpreta-
tion booths and other facilities for inter-
national events.
We have also upgraded more than
250 of the hotel's 401 guest rooms and
brought the total of accessible rooms
fitted with all the facilities for people with
disabilities up to 12. The revamped bar-
hall,now brighter and more spacious, the
buffet restaurant and the fithess room
all offer guests an improved, modern, up-
dated experience. You may not know that
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the hotel was one of the first to be con-
verted into an emergency medical cen-
tre by the Government of Andalusia at
the outbreak of the COVID-19 pandemic
in 2020. For several weeks, it housed al-
most100 elderly people with the disease,
transferred from retirement homes not
equipped to deal with the situation. Be-
cause of this, the hotel received an award
from San Juan de Aznalfarache City
Council, at an official ceremony held on
26 February 2021 to thank us for our ac-
tive rolein the fight against the pandemic.

ILUNION HOTELS: EVERYONE-
INCLUSIVE HOTELS

ILUNION Hotels, the hotel chain
owned and operated by ILUNION, the
brand of the ONCE Social Group com-
panies, is leader in social inclusion in the
tourism industry. In 2022, it had a staff of
approximately 1,700 employees, over 40%
of whom have some form of disability.

The company was born in 1988
with a clear social purpose, carrying
out its operations to achieve economic
and social returns. Currently, it has 30
five, four,and three star hotels all across
Spain. We are the only hotel chain in
Spain with the universal accessibility
certification (UNE170001-2) at all of its
establishments and the QSostenible cer-
tificate, which certifies the sustainability
ofits buildings.

HOSTELTUR

YOUR SOCIAL & SUSTAINABLE EVENT
30 14 4200 11,000 m

Hotels destinations rooms of meeting rooms

We are everyone-inclusive hotels: People and Planet.

Madrid, Barcelona, Valencia, Malaga, Bilbao, Huelva, Cadiz, Menorca, Extremadura, Girona, Seville, Zaragoza,
San Sebastian, Lanzarote.

Additionally, 12 of our centres are
run as Special Employment Centres,
meaning that at least T0% of their em-
ployees are people with a disability, pro-
viding a shining example of labour inte-
gration in the tourist sector.

At ILUNION Hotels, we will contin-
ue to upgrade and refurbish our 3 hotels
with the aim of offering all our guests
new spaces, designed for all,and ideal for
meetings, congresses and more.

In 2022, we welcomed hotel ILUN-
ION Costa Sal Lanzarote to our chain of
hotels and we will soon be completing
the renovation of hotel ILUNION San Se-
bastian. @

+info I[LUNION Alcora Sevilla
www.ilunionalcorasevilla.com

T: (+34) 954 34 96 00
reservas.alcora@ilunionhotels.com

grupo social

ILUNION AONCE

Hotels www.ilunionhotels.com.uk

eventos@ilunionhotels.com
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Trade fairs are back with queues and record-breaking
numbers of attendeesin 2022

ADIZZYING

RECOVERY FOR
TRADE FAIR
DESTINATIONS

By Angeles Vargas

@angelesvargaspe

“ ith just a few weeks

to go until the end of

2022, we can safely

say that it has been
avery positive year in our sector, espe-
cially if we compare it to the previous
two years when we encountered many
difficulties due to the pandemic,” Xabier
Basaiiez, president of the Association
of Spanish Trade Fairs (AFE), told
HOSTELTUR.

“This year has seen almost the
same number of trade fairs as back in
2018 and 2019, exceeding 400. The fore-
cast for 2023 is an overall upturn as re-
gards to the number of fairs scheduled,
and we also hope they will generally at-
tract the usual number of exhibitors and
visitors,” he adds.

He points out that not alleconomic
sectorsareinthe samesituation,norare
they recovering at the same pace, which

has an impact on the size of the trade
shows. Nevertheless, Basafiez says that
“despite ongoing problems that could
be making participating companies less
competitive - rising costs for energy
and many other products and services,
delaysin supplies, certain mobility prob-
lemsin Asia, etc. - the managers of trade
fair organisations are optimistic”.

“This year has shown us how much
people appreciate face-to-face gath-
erings. Halls have been packed with ex-
hibitors and visitors, and we have seen
queues, taking us back to the usual
scenes of a few years ago”. All of this has
given us an optimistic outlook: “We are
confident that this will be matched by a
good financial year”, he predicts.

The second half of 2022 and the
first half of 2023 (until July) will see more
than a hundred events - including trade
shows, exhibitions, congresses, conven-

tions, conferences and other functions
- held at the Malaga Trade Fairs and
Congress Centre (FYCMA), and num-
berswillincrease in the coming months
as new events are confirmed. According
tocriteriadefined by Spain Convention
Bureau and AFE, attendance is expect-
ed to top 250,000, while the estimated
economic impact will amount to more
than 155 million euros.

With a growing international and
professional profile, the congress calen-
dar forthefirst half of 2023 is dominated
by the medical and scientific community,
and before July, twenty-six trade shows
willhave also been held, eight of which are
new additions, thirty-six percent more
than in the same period of the previous
year,

At Ifema, during the first six
months of the year, activity was already
at pre-pandemic levels with revenues
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of 115 million euros, thirty percent of
the budgeted amount. From January to
June, 145 trade fairs and corporate and
leisure events were held with 8,580 com-
panies —twenty-two percent of themin-
ternational —and 720,000 attendees. At
mid-year, it was already expected to end
the year with an eighty percentincrease
inturnover compared to 2021, totalling
178 million euros.

Inthe case of Feria de Valladolid,
they state that “the return to in-person
events has been the defining feature of
the MICE sectorin 2022 From April on-
wards, there has been a clear upturnin
congress activity, which has practically
reached pre-pandemic levelsin the last
four months of the year. “We have en-
hanced our commitment to the events
sector, and last June, we launched the
#ValladolidCentroCongresos brand,
with which we are opening up new av-
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enues of work, different from strictly
trade fair activity. By doing this, we are
giving greater prominence to the cor-
porate events sector in our day-to-day
work”,

The Seville Conference and
Exhibition Centre (FIBES) cxpects
2022 to end with an economic impact of
at least 160 million euros and 800,000
visits. In the first half of the year, it wel-
comed some 237,000 visitors, of which
more than 155,000 attended trade fairs.
However, it hasbeenthelast four months
of the year that have been the busiest,
with almost half a million people visiting
itsthirteen trade fairs and generating an
impact of nearly 82 million, representing
a substantial proportion of the 106 mil-
lion generated at the venue, including
congresses and cultural events.

The final stretch of the year has
also been especially busy at Fira de

# cARTES |
. . %

“Trade fair
schedules are now
backtonormal, with
major trade fairs
and other national
and regional events
returning to their
usual dates”, states
the president of AFE

Barcelona, where most events and
congresseswere organised by the health
sector, attracting 60,000 attendees. This
field of activity has also been the star this
autumn at the Barcelona Internation-
al Convention Centre (CCIB). @
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Figuresin 2022 have come very close to those before the pandemic. In the picture, Mo-tortec Madrid, held at Ifema with more than 60,000 attendees.
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SENATOR HOTELS & RESORTS

A successful choice to celebrate
congresses and conventions

enator Hotels & Resorts has,

in most of its establishments,

specific facilities for

congresses and conventions,
with specialized staff to meet the needs
of the different companies.

Firstly, we should mention Oasys
Minihollywood western theme park, in
Tabernas desert. Located in Almeria, it
is perfect to celebrate various types of
occasions, from team-building journeys
to product presentations. It also has
a wide range of indoor and outdoor
restaurants for organizing events
and celebrations. It has 5 rooms with
different capacities, as well as recording
service, audiovisual production and
changing rooms, among others.

CAREFUL SERVICE

Also the hotel group offers an
exceptional service in the congress and
business tourism field, adaptable to
the different needs and with the latest
technology and an innovative cuisine,
which includes healthy menus and it is
adapted to intolerances or special diets.
Your event will not lack services such as
acoffee break, appetizers, buffet service,

22

complete work menus or gala menus
with all the details, always to your liking
and choice.

STRATEGICLOCATIONS

Within the tourism business offer of
Senator Hotels & Resorts, you can
discover conference rooms and
events of all sizes, including theatres.
Distributed throughout Spain, these
rooms may be adapted to smaller events
or others of great impact with the
collaboration of big entities. The hotel
group, being a national reference and
leaderin the tourist offerin Andalusia in
holiday hotels, and given its versatility,
also has a great background in MICE
tourism, and therefore, they have key
locations for their services.

At Playadulce Hotel in Aguadulce
(Almeria), you will find several rooms for
meetings with a great media impact, as
well as more modest meeting rooms
with all the comforts, such as audiovisual
media and specific services.

Senator Parque Central Hotel,
in Valencia, which has an excellent
location by the historic center, likewise,
has 7 rooms: theater type, “U” shaped,

HOSTELTUR

for banquets, cocktails, etc. All of them
adaptable to any type of social or
corporate meeting.

From Senator Hotels & Resorts we
are aware of the high quality demand of
the business tourism segment. For this
reason, staff training, infrastructuresin
privileged environments and adaptation
to the demand of each client for their
conventions and congresses are some
of the characteristics that differentiate
our offer from others.

Just 45 minutes from Barcelona
you will find Montanya Hotel & Lodge,
with perfect facilities and a high-quality
event management service, which
together with its expert human team, will
guarantee the success of your company
meeting. This concept of MICE space is
the most complete, as it is located in a
natural environment, with large outdoor
spaces and sports facilities (football
field, basketball court, gym, heated
swimming pool) beyond the meeting
rooms. It is ideal for team building, high-
performance programs, incentives,
product presentations, bootcamps..and
everything you can imagine. With this
concept of outdoor corporate tourism
you will also find Guadacorte Park
Hotel, located in Cadiz, with 11 types of
conference rooms.

AWELL-DESERVED RELAX

Among the complementary services
offered by Senator Hotels & Resorts
for meeting tourists, its Senzia Spa
& Wellness centers stand out in
particular, which allow the working day
to end with a great rest and relaxation,
recharging batteries for a new day. @

SENATOR

HOTELS

+info senatorhrcom
+34 950 335 335

MICh.

CONGRESSES

- CONFERENCES - COWORKING SESSIONS - EVENTS

SENATOR

HOTELS & RESORTS

950 335 335 - GRUPOS@SENATORHR.COM

MORE THAN 50 YEARS AT YOUR SERVICE

Senator Hotels&Resortshasalong history notonlyin hotel
operations, but also in the organisation of congresses,
conferences, conventions, workshops, incentive trips and
other similar events and meetings. Our success and seal
of approval:

i

~4
BEST LOCATION TECHNICAL SERVICES &
EQUIPMENT MANAGEMENT

£ o

ACCOMMODATION COMMITMENT AFTERWORK
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APCE, the Association of Conference Centres, expects venues to

return to pre-pandemic figuresin 2023 or 2024

AGOODYEARFOR
CONFERENCE

CENTRES

Business in Spanish congress centres was already back to
normal last year,and 2022 is going a lot better than initially
expected. According to the Association of Congress Centres,
APCE, the year will end at 2019 levels, and they believe things
are looking bright for 2023.

3

Iker Goikoetxea is president of APCE and director of Kursaal.

“ he outlook for Conference
Centres as awhole is posi-
tive, and we can affirm that
recovery in the events sec-

tor has begun to take hold in 2022” says

the president of the Spanish Associ-
ation of Conference Centres, APCE,

Iker Goikoetxea.

If the figures for 2021 reflected a
return to normality in the sector, with
3,892 eventsin conference centres and
2.8 million participants, 2022 began
“‘with some difficulties,” Goikoetxea ex-
plained to Hosteltur. Although there
were still capacity restrictions in some
autonomous communities in January
and February, “the business registered
from the beginning of spring until today
is thankfully quite important, and more
thaninitially expected”.

“‘From the first quarter of the year
onwards, the number of events and at-
tendance rates are good, and this au-
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Ibiza MICE Summit held at the Conference Centre.

tumnis also going smoothly,so we expect
2022 toendwith figures close to those of
2019. They won't be better, but they will
be close, and the ideais that in 2023 or
2024, we will be back to pre-pandemic
figures”, says the president of APCE.

We are busy, and there is a clear
commitment to get back to face-to-face
attendance because it favours the suc-
cess of events in terms of involvement,
motivation, the transmission of ideas,
and networking. All of this that has a
clear human content requires face-
to-face attendance, which is essential’,
Goikoetxea points out.

GOOD PROSPECTS

The forecasts for 2023 are good, and
expectations are high for the recovery
seen in MICE activity and, more specifi-
cally,in the congress segment to contin-
ue."Atthe moment, the bookings we have
for the upcoming years confirm this”,
Goikoetxea states.

He explains that worldwide con-
gress activity is still in the process of
recovery, as Asian countries and their
presence at international congresses
are still being missed. “We believe this
segment will also grow in the coming
years,” he says. “However, we are not
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oblivious to the macroeconomic climate
ahead of us, and we are cautious about
the effect that a potential economic re-
cession could have on our activity, espe-
cially in the corporate segment, which
is more sensitive to macroeconomic
movements”, he warns, but even so, the
forecasts for the coming year are good:
“We are looking to 2023 with optimism”.

NORMALITY

Conference Centre business reflects a
return to normality after the impasse of
the health crisis. Conference Centres
belonging to the Spanish Association of
Conference Centres, APCE, held 3,892
events in 2021, with 2,794,430 partici-
pants: 238 were congresses that attract-
ed some 199,000 attendees,and 118 were
trade fairs, with 953,383 participants. Of
the congresses, 48% were national, 23%
international,and 29% regional.

They also hosted 84 conferenc-
es with 26,625 attendees; 712 concerts
with 122,499 spectators; 1,346 screen-
ings in front of 712,511 people; 27 exhibi-
tions with 38,836 attendees; and 1,305
events of other types that attracted up
10 655,621 people.

Figures for 2021 represented
a significant increase of 84.1% over

the 2,114 events held in 2020, the year
most affected by the pandemic, with
almost double the number of partici-
pants—92.9% more than the 1.4 million
in 2020. Numbers are still below those
recorded the year before the pandemic
when 5,927 events were held in the con-
gress centres, with 7,037,196 attendees.
However, the statistical reportfor 2021is
stillincomplete as, at the moment, it has
only taken data collected and provided
by 24 of the 32-member Congress Cen-
tres associated with APCE. So, the real
and total data could increase by approx-
imately 30%.

RECORDSIN PALMA

Throughout 2022, normality has been
the prevailing note. By way of example,
the Palma Convention Centre set a re-
cord in October, and this was especially
thanks to events organised in the medi-
cal-scientific segment. Two of the most
important events held that month in Pal-
ma were the Spanish Society of Cardiol-
ogy (SEC) congress, with 4,000 special-
ists, a record numberinits 43 editions,
and the International Symposium of the
Spanish Society of Allergology and Clini-
cal Immunology (SEAIC), with more than
1,500 specialists. @
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Matilde Almandoz, president of OPC Spain

“THE RETURN OF BUSINESS
HAS FAREXCEEDED
EXPECTATIONS”

Meetings tourism has accelerated its strong comeback
during the last stretch of the year, especially in the domestic
and European markets, with optimistic prospects for

2023, explains the president of the Spanish Federation

of Associations of Professional Congress Organisation
Companies, OPC Spain, Matilde Almandoz.

According to OPC, the domestic events market is running smoothly, and the European market is recovering.

Do you think that the expected re-
turn to normality in 2022 for meet-
ings tourism has been confirmed?
The revival of business has far exceeded
expectations:itis clear that the fore-
casts made at the beginning of the year
have fallen far short of the achievements
of this last quarter. There has been a re-
awakening and an acceleration in face-
to-face activity. The MICE community
has worked hard to maintain business
in hybrid formats, thereby building cus-
tomer loyalty.

Are business levels close to those
before the pandemic?

They are similarinthe number of events,
but thereis still a slight difference in the
number of attendees.

How are the domestic and interna-
tional markets performing?

The domestic marketis running smoothly.
Meanwhile, with international markets,
it depends on the different geographical
areas, and thisis not homogeneous. As
far as the domestic and European mar-
kets are concerned, everything is pick-
ing up, aside from the initial shocks at
the beginning of the year caused by the
Ukraine conflict’s repercussions on out-
bound destinations such as Russia and
Poland. The American market is buoy-
ant,and the recovery of Asian marketsis
pending and depends on the healthcare
decisions in those countries.

What types of events have recov-
ered more successfully?
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Professional meetings — congresses,
seminars, conferences — have boosted
the speed up in their need to recover
in-person knowledge transfer and have
evidenced the true safety of events. Let
us not forget that the healthcare sector
was the first to fall.

In the corporate sphere, events are dif-
ferent, and some, such as assemblies
and board meetings, are “mandatory’.
Others are held for marketing purposes
and conditioned by the companies’ CSR
policies. There is a goal to communicate,
and events are the best way to convey
experiences.

Incentive events depend on limitations to
geographical mobility still encountered
by outbound markets.

Whatis the outlook for 2023?

The outlook for 2023 is positive but also
challenging. The shock of the pandem-
ic has been so severe that uncertainty
continues to hang over all MICE stake-
holders.

Face-to-face events are back, but hy-
brid and even virtual events are still
popular. Do you think they are here
tostay?

| believe innovations are always here to
stay because they bring progress and
improvements if used well. We will all con-
tinue planning virtual and hybrid events;
let’s not forget that we were already
streaming back in 2010, but they will not
replace face-to-face events. Each event
will choose the most appropriate setting
to meetits objectives. With the pandem-
ic,audiences have increased significant-
ly. Still, it has also been made clear that
these kinds of events do not have the
same impact as face-to-face experi-
ences, and we cannot overlook the risks
of technology fatigue, a consequence of
technological saturation. @
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A revitalised profession
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TRAVEL MANAGERS,
VITALFORCUTTING
DOWNCOSTS AND
BEINGSUSTAINABLE

The comeback of corporate travel has made headway,
and although there are still no definite figures for
2022, the Spanish Association of Corporate Travel
Managers (Aegve) antici-pates that there has been
a‘champagne effect’ and figures are comparable to

those of 2019.

By Taiana Gonzalez

he pace has changed depend-

ing on the type of company, its

size and the travel destinations,

butasin 2021, SMEs have shown
more dynamism in corporate travel than
large corporations. The scenario for 2023
is unfavourable, but the forecast is for
business travel toincrease.

Itis believed that corporate travel
could drop by twenty percent due to tech-
nology, mainly videoconferences. Howev-
er, travel managers are optimistic and
believe new types of travel will emerge.
Nowadays, companies have ‘remote’
workers who live far from centralised of-
fice locations (in other provinces, Spanish
capitals or even European capitals) but
who usually have to go into the office at
least once a week. Technology has also
opened up distant markets, generating
new journeys.

Tourism travel industry reports
concurthatinternal meetings are among

@taianahosteltur

the fastest-growing. American Express
Meetings & Events’ latest study con-
cludes thatin 2023, “they will continue to
be a top priority”, eighty-seven percent
will have somewhat of an in-person com-
ponent, and the number of attendees will
grow. Of all meetings, forty percent will be
held in cities different to where their com-
panies’ offices are, and forty-five percent
willinclude stayovers.

Surveys show that after the pan-
demic ‘hibernation’ and the so-called
‘Zoom fatigue’ travel to meet with custom-
ers,suppliers and teamswill only increase.
Looking ahead to 2023, seventy-eight
percent of travel managers interviewed
by GBTA anticipate their companies’ em-
ployees will travel more than this year.

THE ECONOMIC SITUATION WILLNOT
RESTRICT TRAVEL

A weakening economy will lead to
cost-cutting, but companies have un-

derstood business travel's role as a lever
of growth. In fact, a GBTA study reveals
that in the short term, out of fear of the
economic backdrop, only one out of four
companies plan to restrict travel. And
American Express expects worldwide
meeting budgets to grow by an average of
3.1 percent, increasing to eleven percent
for Europe.

However, Juanma Fernandez,
Global Mobility Manager at Grupo Medi-
apro and president of Aegve, admits that
one of the biggest changes is that travel
will be “more streamlined, avoiding unnec-
essary journeys and looking for abusiness
RO In this sense, and given inflationary
pressure, travel managers are gaining
momentum.

STRATEGIC PROFESSIONALS

The consultancy company Brain Trust
believes that after the pandemic, other
“black swans” will continue to emerge,
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like the conflictin Ukraine or the current
inflationary scenario, which will lead to
socio-economic and geopolitical imbal-
ances. And once again, the work of travel
managers will be crucial.

Juanma Fernandez asserts that
“travel managers have become more and
more important because of the need to
manage complicated times, because of
the costs to be taken into account and
above all, because of a willingness to pro-
vide solutions”. In his opinion, it is a job
position that should exist in all kinds of
companies — regardless of size-because
the health, safety and protection of those
travelling must be a priority.

An analysis carried out by Aegve
and Brain Trust identifies three main
tasks travel managers must undertake
inthe current climate of uncertainty: en-
sure safety and security, productivity and
employee comfort; guarantee the essen-
tiality, effectiveness and profitability of
travel for their companies’ business; and
protect the environment, by committing
to the sustainability of the planet.

A GREEN COMMITMENT
In the next twelve months, SAP Concur

In 2022, product presentations and commercial actions were the stars of corporate travel. Pic-ture: Adobe Stock.
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WTTC expects
business travel to
grow at an average
annual rate of 5.5%
upto2032

says that eighty-eight percent of busi-
nesses plan to implement measures to
lessen the environmental impact of their
journeys, and they hope their organisa-
tions will help them achieve this. They aim
to fit several short trips into one longer
trip (thirty-two percent); prioritise alter-
natives to air travel, like car or rail trans-
port (twenty-eight percent); prioritise
shorter distance travel (twenty-seven
percent); and book stayovers at more
ecological hotels (twenty-five percent),
among other things.

Aegve stresses that “instead of
cutting down on trips because of the en-
vironmental impact they generate, it is
more important to rationalise the corre-
sponding expenditure by using sustain-
able means of transport, redefine the
number of people who need to travel, hire
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environmentally conscientious suppliers
and enforce a sustainability policy when
travelling and in overall programmes”.

To optimise business costs and
expenses and reduce carbon footprints,
travel managers are striving to educate
employees who travel and are not yet
eco-conscious.

SAFETY AND SECURITY FRONT AND
CENTRE

“Travel safety, quality services and
time management are fundamental re-
quirements for those travelling”, says
Fernandez, pointing out that “risk man-
agement for all employees who travel is
one of the most important issues being
managed today”.

A survey by BCD Travel reveals
that people who do not feel safe and cared
for on their business trips are likely to
leave the company they are working for. In
aperiod of staff shortage, thisisafact that
should not be ignored by companies or
travel managers. The president of Aegve
knows this and stresses that “the focus
must be on employee care and support.
Our in-house customers must be centre
stage”. @
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Originality, innovation and sustainability at Spanish venues

NEW ONE-OF-A-
KIND SPACES OPEN
THEIRDOORS TO
THE MICE SEGMENT

By Diana Ramoén Vilarasau

panish destinations have one-

of-a-kind venues that stand out

for their beauty and unique-

ness. All the works and tech-
nology offer multiple and different pos-
sibilities to make corporate events held
there exclusive. Gala dinners, institu-
tional events, product and brand pres-
entations, pop-up stores, showrooms or
teambuilding gatherings take on a new
dimension when held at one of these spe-
cial venues.

THE MOST INNOVATIVE VENUE IN
SPAIN

The Mirador Torre Glories in Barcelo-
na,125 meters high, is a multidisciplinary
venue that combines art, science and
technology. Enjoy 360-degree views of
Barcelona and discoverthe city thanks to
big data collected in real-time, a feature

@dianaramonv

that has earnt it an award as the most
innovative venue in Spain. Located in the
dome (30th floor) of one of the most em-
blematic buildings of the Catalan capital's
skyline, it is better known as the Agbar
Tower, an architectural masterpiece by
Jean Nouvel that openedin 2005. But this
2022, just afew months ago and thanks to
Merlin Properties and Mediapro Ex-
hibitions, the observation deck opened
its doors as a new space for corporate
events. Dominated by a sculpture from
Argentinean artist Tomas Saraceno, his
only work of artin southern Europe, it has
a maximum capacity for fifty people in
banquette seating and eighty in cocktail
layout. Due to the initial project, it does
not have a kitchen for catering services.
As well as the 30th floor, the rental of the
space includes the foyer as a welcome
area and cloakroom and the exhibition

areaon floor-1 for welcome drinks before
going up to the viewpoint.

AN ECOSYSTEM OF INNOVATION

TheCUBE Madrid is a unique 5,000 sgm
ecosystem dedicated to entrepreneur-
ship and innovation, designed to connect
start-ups and entrepreneurs with large
corporations to boost creativity. It has
seven combinable areas for holding any
type of technological event. The main hall
seats up to 140 people, covering an area
of 300 sgm, and it also has five meeting
rooms with flipcharts, Wi-Fi, screens,
sound systems, microphones and projec-
tors, catering services and staff for events.

INTHEFIRST ECO-NEIGHBOURHOOD

La Pinada Lah, a new open space in Va-
lencia, just ten minutes from the city cen-
tre, covers thirty hectares in Spain’s first
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TheCUBE Madrid,a 5,000 sgm unique ecosystem dedicated to entrepreneurship and innovation. Picture: Evento Plus.

eco-neighbourhood,connected to nature,
among pine forests in an area of 250,000
sgqm of Mediterranean forest. Itis an ac-
tive place, open to creativity and compa-
nies and organisations committed to sus-
tainability. Its layout consists of meeting
rooms, flexible work areas, and a central
square for socialising and sharing know!-
edge in collaborative events. It will have
signposted paths for on-the-go meetings
and outdoor meeting rooms under the
nearby trees.

ANOTHERFOOTBALL CLUBOPENS
ITSDOORS

Like other football clubs, Sevilla FC joins
the trend and opensits home to the MICE
segment with a new space for corporate
events. The new Sevilla FC Events brand

adds the Ramoén Sanxhez-Pizjuan stadi-
um to the city of Seville’s MICE offer. Itis
a one-of-a-kind venue “with a special at-
mosphere that brings together tradition
and modernity, creating a unique setting
inone of Spain and Europe’s most legend-
ary stadiums”. The venue is very well locat-
ed, five minutes from the AVE high-speed
train station and close to the airport junc-
tion. It has different rooms and areas in-
side the stadium— anterooms, the Arza
VIP room, Eindhoven, the press room and
the Stadium tour Premium area — and in
the outside area, the Ramon Sanchez-Piz-
juan stands. It also has a Sports City for
sporting and teambuilding events.

INTHEHEARTOFTHECITY
The Espacio Cromatika, with a capacity

/4
T

for two-hundred people, is a multifunc-
tional place for corporate meetings and
events, just five hundred meters from the
Paseo de la Castellana avenue in Madrid.
With huge windows and hanging swings,
itis fully equipped for in-person, hybrid
and digital events, with the added bonus
of augmented reality. It covers around
210 sgm on two floors divided into three
halls: El Recibidor, La Alameda and Sala
Luminaria.ltis an eco-sustainable space
with natural plants, thermally insulated
windows, reusable kitchenware, an ener-
gy-saving lighting system, outdoor timers,
furniture, props and sustainable materials
and a natural water fountain.

THE CONVENT ESTATE
Rightin the heart of Madrid, with unbeat-
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able views of the Royal Palace and the
Almudena Cathedral, is where Casa de
Burgos stands, an exclusive space for
corporate events. Itis a stunning location
inthe heart of the Casa de Campo, with a
capacity for up to six hundred and thirty
people. It offers large and elegant rooms
with a large central cloister and a medie-
val-style archway that gives meetings that
special charm. It provides great versatility,
given its spacious setting and a great va-
riety of food prepared by El Antiguo Con-
vento Catering.

THE OLD PRINTING HOUSE

Green Patio, one of Madrid’s last his-
torical printing houses, is located right
in the capital's centre, inits financial dis-
trict, next to the Bernabéu Stadium. Re-
furbished with high-quality materials, it
stands out forits versatility in terms of its
transformation. With exposed brick walls
and sustainable hydraulic tiles, it covers
almost 2,000 sgm with folding sunroofs
and nine-meter high open-plan areas,
modular rooms and audio-visual equip-
ment. Its Plenary Room has a capacity
for five hundred people, and its breakout
rooms can accommodate up to one hun-
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New venues for
conference tourism
in Madrid, Barcelona,
Valencia and Seville

dred and fifty people in cocktail layout and
one hundred in theatre-style seating.

THENEW YORKLOFT

In the very centre of Madrid is the Mas-
termind Place, a new venue near the
Retiroinspired by a New York loft. Among
its most noteworthy features are its ex-
posed brick walls and piped ceilings and
desigher furniture with yellow taking
pride of place. It has five fully equipped
different-purpose rooms: the Podcast &
Meetings room (with acoustic walls and
ceilings for up to six people, furniture, au-
dio-visual equipment, a light ring and Wi-
Fi); the Super Webinar room, its flagship
(69 sgm with a video wall system set up
with professional lighting, video, sound
and streaming equipment, furniture, mi-
crophones and Wi-Fi), used for webinars,
master classes, events and online train-

ing; the Training room (like the previous
one), used for workshops, training ses-
sions, conferences and press meetings; a
professional photo and video Studio (with
a dressing room for make-up and hair
styling, furniture, lighting, professional
photographic equipment and Wi-Fi); and
the Coworking Flex room for work ses-
sions (with furniture, lighting, printer, per-
sonal lockers and Wi-Fi).

THE TRENDY PENTHOUSE

The Take group’s new venue is in one of
Barcelona’s most fashionable neighbour-
hoods. @22. Atik is 2 300 sgm loft with a
capacity for up to one hundred and forty
people. With natural light and three-me-
ter-high ceilings, it has several rooms for
corporate events. Its modular walls that
allow the spaceto be adapted to the needs
of each project make it atruly unique ven-
ue. It has a 40 sqm terrace with views and
naturallight all day long, two open-space
adaptable kitchens, and other services
like audio-visual material, catering servic-
es,modular decorations, photography and
video recording services and a 600 Mbps
fibre internet connection, among other
things. @
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FC Sevilla also opens its doors to the MICE segment, following the trend in other football clubs. Picture: FC Sevilla Events.
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DERBY HOTELS
COLLECTION

BARCELONA MADRID
LONDON & PARIS

Present in Barcelona, Madrid, London and Paris, Derby Hotels Collection is one of the most prestigious hotel companies in the
country with more than 50 years in the sector. Its hotels are spaces where art, culture and luxury coexist. Thus, each of its esta-
blishments houses a unique collection of works of art.

In the very centre of Barcelona and Madrid, our hotels have a wide range of meeting rooms and singular and unique spaces for
all kinds of events.

CLARIS HOTEL & SPA 5* GL Monument, Barcelona

In Barcelona, located in the late 19th century Palacio Vedruna, the
Claris stands out for its elegant 124 rooms that combine archaeo-
logical pieces and antiques with the most contemporary design, as
well as for its pre-Columbian art museum. It has 10 meeting rooms to
organise any type of event, in addition to its business centre. Not to
be forgotten is its exquisite gastronomic offer, in La Terraza del Claris
or in its restaurant inspired by the Asian continent.

www.hotelclaris.com
claris@derbyhotels.com

HOTEL GRANADOS 83 4*S Monument, Barcelona

Granados 83 is located in Barcelona’s Eixample district. Its oxidised
iron structure, inspired by New York's Soho, contrasts with the stone
and glass fagcade, and contains a collection of Hindu, Buddhist and
Roman art. It has 77 rooms, four meeting spaces and a business
centre, as well as the Terrace bar 9 with views of the city centre, Res-
taurant 3 with outdoor patio and the G Bar cocktail bar.

www.hotelgranados83.com
granados83@derbyhotels.com

Meeting Spaces  Square Meters Maximum Capacity Exterior Spaces
Hotel & Spa Claris ***** GL (Barcelona) 10 957 200 Yes
Hotel Granados 83 **** S (Barcelona) 4 339 100 Yes
Hotel Urban ***** GL (Madrid) 13 1782 300 Yes
Hotel Villa Real ***** (Madrid) 9 990 220 Yes

URBAN 5* GL HOTEL, Madrid

Located in the heart of Madrid's museum triangle, the Urban is an
ethnic, magical and unique hotel. With avant-garde architecture and a
marked Art Deco style, the hotel has an extensive collection of works
of art from Papua New Guinea. In addition to its 90 rooms, it has 13
rooms and spaces for events, as well as a business centre. It offers
the best gastronomy and service with CEBO, by Javier Sanz and
Juan Sahuguillo, the new cocktail bar Glass by Sips and the cocktall
bar La Terraza del Urban with views over the city.

www.hotelurban.com
urban@derbyhotels.com

VILLA REAL 5* HOTEL, Madrid

The Villa Real is an exquisite hotel located opposite the Congreso
de los Diputados and just a few minutes walk from Puerta del Sol. An
ideal location to explore the centre of on foot. In its 115 rooms and
different spaces you will find a collection of ancient art. In addition to
a business centre, the hotel has nine rooms for events. The East 47
restaurant and cocktail bar, among other facilities, complete its offer.

www.hotelvillareal.com
villareal@derbyhotels.com
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MICE AT HOTELS: AGOOD
OUTLOOK FOR 2023 BUT
WITH CHALLENGES AHEAD

A lack of staff, competition with other types
of accommodation and more awareness of
sustainability are some of the challenges

By Vivi Hinojosa

he stunning recovery of MICE

(meetings, incentives, confer-

ences and trade fairs) has been,

in the words of the president of
CEHAT (Spanish Confederation of Ho-
tels and Tourist Accommodation), Jorge
Mavrichal, “a great surprise because no
one could have foreseen it would happen
like this. Not only in the accommodation
industry but also in the subsectors in-
volved”. The forecasts are optimistic, but
there are uncertainties ahead.

As Hylko Versteeg, Head of De-
velopment for Southern Europe at IHG
Hotels & Resorts, has pointed out that
experts estimate the MICE market to con-
tinue the upward trend of the summer, at
least in the first half of 2023, as bookings
continue to rise. “Although purchases are
being made at shorter notice”.

He agrees thus with Maria Zarra-
luqui, vice president of Global Develop-
ment at Melia Hotels International,
who also sees “a positive trend in the MICE
market, with the return of large groups, al-
though we have not yet reached pre-pan-
demiclevels”.Inheropinion, “this segment’s
upturnisayearorayear and ahalf behind
that of holiday tourism, but it will return to
pre-pandemiclevels”,

Versteeg noted that “large meetings
are making a comeback” but identified
“more potential for growth in incentives
and small business meetings because we
are all keen on meeting up again”. Jerome
Lassara, Accor’s Vice President of Devel-
opment for Southern Europe, pointed out
that “large events need more time, as they

@vivi-_hinojosa

are usually organised six to eight monthsin
advance”.

HOW INTERNATIONAL HOTEL
CHAINS SEE THE SITUATION:
MARRIOTT AND HILTON

This is also how large hotel chains, like
Marvriott International, see the situa-
tion. The company’s CEOQ, Anthony Cap-
uano, has stated that “small and medi-
um-sized companies, which represent
around sixty percent of overnight stays,
have made a complete recovery in the
third quarter of the year. But larger com-
panies, especially those in the technology
sector, remain below 2019 demand levels.

Nevertheless, Capuano has also
said that ongoing operations for 2023
portend ‘higher corporate rates, with rev-
enues currently at only eleven percent be-
low pre-pandemic levels.

In Hilton’s case, the RevPAR
(revenue per available room) in the third
quarter surpassed pre-covid numbers for
the first time in three years, exceeding all
expectations. This is thanks to the upturn
in corporate travel and groups and prices
in Europe that are forty-six percent higher
than last year’s, with 18.5 percent higher
occupancy rates.

HOW NATIONAL HOTEL CHAINS
VIEW THE SITUATION: MELIA AND
PALLADIUM

The outlook is equally optimistic. Proof of
this is that Melia is confident that at the
end of the year’s last quarter, “‘corporate
travel will take off definitely. Once again

demonstrating its strength and consoli-
dating itself as an indispensable compo-
nent for business development”, points
out Francisca Mérida, Senior Director
of Corporate Sales Strategy.

She also adds that, at this crucial
time of recovery, “Melid’'s goal is to enhance
the experience of this customer profile
with programmes that adapt to their trav-
el pace and needs. “Furthermore, we want
to highlight that ‘every trip counts’ Each
trip matters to them in their relationship
with customers and in meeting their goals,
and each trip counts towards earning
MeliaRewards that customers can later
use for their holidays”

Sergio Zertuche, Director of Mar-
keting and Sales for Palladium Hotel
Group, has also acknowledged the nas-
cent recovery of the MICE sector. In their
case, this market already exceeds 2019 fig-
ures by more than 50 percent,especially in
Madrid and Ibiza, where they are contribut-
ing to offset seasonality.

For Borja Martinez Junquera, re-
gional director for MICE in Europe, this is
due to 2020 and 20271s pent-up demand.
“‘In the later part of the year, the situation
has been more contained, although the
positive trend continues, “favouring the
company’s urban hotels. The market, al-
though with fairly similar figures, is led by
Spain, the UK and Germany, followed by
France, Switzerland and Italy.

OPPORTUNITIES AND CHALLENGES
But this segment has changed forever,
stresses Zarraluqui, pointing out some of
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Hotels “increasing more conscious” will have to
invest more in their ESG (environmental, social and
governance) criteria to meet the expectations of an
increasingly more conscious market.

the trends that are here to stay: “hybrid
events, greater digitalisation in the urban
segment and a wider focus on ESG (envi-
ronmental, social and governance) crite-
ria. Investments will need to be made to
continue attracting this type of market,
among other factors”. These trends im-
ply achange of habits that hoteliers must
take advantage of by enhancing their at-
tributes to satisfy them.

Internal meetings have become
more relevant because teleworking has
demonstrated the need for face-to-face

Special MICE & BUSINESS 2023

meetings to create team bonds and im-
prove productivity. Not surprisingly, ac-
cording to American Express Meetings
& Events forecasts, eighty-seven percent
of these meetings will have an in-person
componentin 2023. Meetings will also be a
great opportunity for hotels because next
year, forty-five percent of them will be held
in other cities, including accommodation
for attendees.

STAFF SHORTAGES

Alack of staff in US hotels is already jeop-
ardising rate hikes to compensate forin-
flation and rising costs by failing to meet
customer expectations, a trend that may
also spread to Europe. The guest experi-
ence must be enhanced to maintain pric-
es. Theshortage of workersinthe USis
already affecting customer satisfaction,
and they are resorting to greater use
of technology, temporary employment,
moving staff from one hotel to another
and offering instant pay.

NEW COMPETITION
During the pandemic, many companies
with ongoing projects that could not be
stopped, and due to the need for better
social distancing, opted for serviced flats
especially furnished for long stays for
their work teams.

Thistrend continues today, with oc-
cupancy rates at these corporate accom-
modations reaching ninety percent, thus

highlighting this booming sector, state rep-
resentatives from Apartool, a company
specialising in this segment. Companies
are increasingly prioritising high-quality
services and the well-being of employ-
ees, choosing accommodation that offers
greater autonomy and comfort. Proof of
thisisthat overthirty percent of European
business tourists prefer to stay in this type
of accommodation if they are staying for
longer than one month.

SUSTAINABILITY

Rebeca Avila, Accor’s vice-presi-
dentof CSR (Corporate Social Responsibil-
ity) for Southern Europe, explained thatin-
creased awareness of ESG criteriais being
seen in hotel chains. “Shifting from a com-
pensation model to acontribution model.In
short,itisabout reducing pollution” Aware-
ness-raising at all levels is essential, and to
this end, at the French group, “we provide
sustainability training for every single one
of ouremployees”.

This is also required by travel man-
agers who are not only satisfied with the
principles being set outin writing in corpo-
rate contracts. They also demand metrics
that confirm hoteliers are focusing their
efforts on four mainissues: water conser-
vation, energy efficiency and the reduction
of waste and emissions. They are looking
for partnersto help them generate positive
impacts on the environment and the com-
munities they visit. @

ILUNION HOTELS SHOWSITS CULTURE OF

SUSTAINABILITY ALSO AT EVENTS

llunion Hotels’ sustainable events are organised following envi-
ronmental, social and good governance criteria, in line with the
sustainability strategy the hotel chainimplements in eve-rything
itdoes, including its customer services.

These criteria are the basis for the planning and organisation of
allthe events held at the company’s hotels. With this activity, they
are also contributing to meeting their goal of “building a better
world with All Inclusive”. They thus offer added value to their cus-
tomers and help them leave alegacy in the destination by minimi-
sing negative impacts andincreasing positive ones.

The following are our ten sustainable event commitments:

1.- We promote diversity, equality and inclusion in everything we do,
creating quality em-ployment opportunities whenever possible and
taking care of the well-being of ourteams. This is a top priority,and our
raison détre, as part of llunion and Grupo Social ONCE.

2-Weguarantee the accessibility of all our services and experiences to
encourage the partici-pation of all attendees in equal conditions.

3.- We optimise energy consumption, reduce carbon footprints and
offset unavoidable CO2emissions.

4.- We manage responsible water use at all our events.
5.-We protect the natural surroundings of our hotels.

6.- We use ecological, sustainable and biodegradable materials. We
have eliminated single-use plasticsin all our hotels.

7.- We know how important it is to make optimal use of food products
and minimise food waste.

8- We offer responsible, healthy and varied catering, following inclu-
sion criteriaand promot-ing the purchase of localand sustainable pro-
ducts and services to enhance the development of the areas where
eventsare held.

9.- We support events by communicating the values of sustainability
and raising the aware-ness of employees, customers and attendees.

10.- We measure the events’results andimpact to assess andimprove
performancein future events.
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FYCMA and the Sevilla Convention Bureau have both received awards

Andalusia, a highly reputed
sector chosen for major events

By Angeles Vargas

@angelesvargaspe

The Tourism Innovation Summit, TIS 2022, attracted 6,167 attendees from thirty-eight differ-ent countries.

ndalusia remains the third na-

tional destination for the MICE

segment, behind only Catalo-

nia and Madrid. It can cater for
more than 350,000 people atits meeting
and congress facilities across its eight
provinces. According to data provided
this November by the Andalusian Re-
gional Government, congress and event
tourism attracts more than 600,000
travellers to the region,and thistranslates
into adirect tourist expenditure of around
285 million euros.

During IBTM World 2022, the Re-
gional Minister of Tourism, Culture and
Sport, Arturo Bernal, said that “the meet-
ings segment is a key playerin helping to
offset the seasonality of the Andalusian
tourism industry, as it generates a large
number of stays outside the high season,
thus benefiting Andalusian companies
and generating stable jobs”.

Arturo Bernal: “After

the pandemic, the sector
has managedtogetbhack
onitsfeetthankstothe
use ofinnovationinthe
delivery of services,
theimplementation of
safety and sustainabil-ity
measures, and by offering
high-quality services and
complementary products,
particularly attractive for
this segment™.

In 2022, the Costa del Sol hosted
major tourism sector meetings, such as
the annual convention of the Travel Ad-
visors Guild or the International Summit
Travel Management (ISTM). And they were

especially busy in autumn when Turismo
Costadel Sol and the Malaga Conven-
tion Bureau participated in IMEX Las
Vegas. Expectations are very high, as ac-
cording to forecasts based on tourismin-
telligence from Turismo Costa del Sol Mal-
aga, for November and December 2022
and January 2023, popular months for
corporate tourism, 2.1 million seats have
been booked, almost 26 percent more
than the previous year,

FYCMA (the Trade Fairs and Con-
gress Centre of Malaga) has received the
2022 Ingenio Technological Dissemination
and Communication prize awarded by the
Official Association of Telecommuni-
cations Technical Engineers of Anda-
lusia and the Andalusian Association
of Technical Telecommunications En-
gineers and Graduates.

And the Seville Convention Bu-
reau has also won animportant prize, the
Best International Convention Bureau and
Destination Award, at the prestigious Best
Event Awards Italy gala held in Rome. This
isanimportant international award given
in recognition of the work carried out by
the organisation run by Manuel Macias,
which has hosted important meetings,
such as the Swiss Federation of Travel
Agencies (SRV) conference, the 5th MICE
Forum Annual Meeting and the 3rd edition
of the Tourism Innovation Summit, held at
FIBES.

Forits part, Cérdoba has focused
on attracting scientific events,and in Sep-
tember, it presented a new Plan to attract
conference tourism. Cadiz stands out in
the field of sustainable tourism, having
hosted the 2nd International Meeting on
Knowledge and the Blue Economy, InnovA-
zul 2022, and Granada is getting ready for
important eventsin 2023 like the Associ-
ation Meetings Workshop (AMW), a bench-
mark eventinthe field of association, to be
heldin February. @
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ASTURIAS

Unique venues for all types of events

sturias has the best conditions

for holding all kinds of

professional events. In addition

to great tourism resources and
an exceptional workforce, it also offers
many well-furnished facilities to host
congresses, incentives and other events,
with the possibility of choosing venues of
great singularity, both for their location
and design.

The Principality of Asturias has
a wide and complete range of hotels
and one-of-a-kind spaces to suit the
needs and requirements of incentive
and event planners. From a magnificent
16th Century palace to two modern
conference centres designed by
internationally renowned architects and
two exhibition grounds.

Museums such as the Mining
Museum, the Railway Museum, the
Jurassic Museum, the Asturias Village,
the Bustiello Mining Village, the Fernando
Alonso Museum, the Casino of Asturias
or the San Cucao Castle, among others,
are very versatile venues that can be
transformed into different settings to turn
events into exclusive and incomparable
experiences.

INTHECITY

Thisregion hasalarge and well-connected
urban area made up of its three largest
cities: Oviedo/Uviéu, Gijon/Xixon and
Avilés. They combine diverse and modern
facilities and services less than twenty
minutes from each other, making it
possible to provide accommodation for
large-scale congresses, regardless of the
venue chosen.

The Niemeyer Centre in Avilés,
designed by the Brazilian architect Oscar
Niemeyer, is one-of-a-kind in Spain and
a world reference, astonishing for its
impressive architecture and location.

The Laboral Ciudad dela Culturain
Gijonis a majestic 20th-century building
where culture, art,education and creation
come together. It has several different
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spaces for congresses, most notably
a spectacular theatre in an old church
boasting the largest elliptical dome in
Europe.

The City of Oviedo’s Exhibition and
Conference Centre,designed by Santiago
Calatrava, Prince of Asturias Award
for the Arts, has an original elliptical
structure. While the Neoclassical Principe
Felipe Conference Centre, a building
dating from 1846, stands on the old water
tower without damaging its original
construction, with the arches and vaults
of the old reservoir.

SURROUNDED BY NATURE
Asturias offers a vast selection of

HOSTELTUR

Acuario de Gijén. © Marcos Morilla.

charming hotels in the heart of nature, in
the mountains, and on the coast. Some
of these are the Indiano manor houses,
an old farmhouse and a rectory. Remote
seigneury palaces and castles dating back
centuries, located in privileged enclaves,
bathed by the sea, nestled in forests
or surrounded by mountains, combine
tradition and modernity to perfection.
They were built centuries ago but are
fitted with the latest furnishings and
services. @

+info www.turismoasturias.es/web/ infoastu-
riasempresas/congresos-reunionese-incen-
tivos
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Asturias to compete in the MICE
market under one single brand

The goal is for this autonomous community to be identified as aleading
business tourism destination

Asturias has
setup aMICE
Tourism Board, a
professional body
that will promote
the regionasa
destination for
events, trade
fairs and all kinds
of corporate
meetings.

his new organisation was cre-
ated in September 2022 and
is part of a Plan to position the
Principality of Asturias as a top
MICE tourism destination. Its members
are the regional government, town and
city councils, the Avilés, Gijon and Ovie-
do convention bureaux, their respective
clubs and companies, and the Asturian
delegation of the Spanish Federation of
Professional Congress Organisers.

“This new body aims to strengthen
the MICE segment by making it a sustaina-
ble driver of economic activity, wealth and
stable employment in Asturias’, explains
GracielaBlanco, Deputy Regional Min-
ister for Tourism.

According to the Asturias Tour-
isminformation System(SITA),in 2019,
before the COVID-19 pandemic, 449,922
tourists visited the region to attend con-
ferences and trade fairs. The Plan intends
forthe region to be identified as an event
destination that is people-oriented, safe,
sustainable, professional, and competi-

The city of Oviedo’s Conference and Exhibition Centre.

tive in terms of value for money. They are
convinced this will increase visitor num-
bers.

To achieve this, the Plan establishes
six lines of action: branding or the genera-
tion of a brand image to move towards the
creation of a single image that identifies
Asturias as a bleisure (leisure and busi-
ness) destination; communication chan-
nel updating;initiatives with professionals
from the sector; marketing and promo-
tional activities; publicity campaigns, and
the creation of a regional professional
product club to help attract major events.

One of the main focal points of this
strategy is the combined potential of Ovie-
do, Gijon and Avilés for tourism develop-
ment. At twenty minutes from each other
and very well connected, these three cit-
ies can cater for almost 50,000 people in
meeting rooms.

The Planwill promote unique venues
for hosting corporate meetings in urban
and rural areas. In its cities, places that
stand out are the City of Oviedo’s Confer-
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ence and Exhibition Centre orthe Principe
Felipe Auditorium in the capital; Laboral
Ciudad de la Cultura, the Luis Adaro Exhi-
bition Centre, and the Conference Centre
in Gijon and the Niemeyer Centre in Avilés.

There are more than twenty ven-
ues in rural settings. Its urban areas are
less than one hour away from high moun-
tain areas where one can enjoy numerous
complementary experiences surrounded
by the Asturian nature and involving its
culture and food.

JOINING THESCB

On the other hand, the Principality of As-
turias has joined the Spain Convention
Bureau (SCB) as an associated organ-
isation and observer. SCB is a network
of Spanish destinations that works on
attracting international events and con-
gresses,

With its accession to this organisa-
tioninJune 2022, it has become the second
autonomous region to join the Convention
Bureau, following the Balearic Islands. @

Santander
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The region is committed to recovering its international
status as a MICE destination

Catalonia has recovered
81percentofits
MICE tourism when
comparing figures to
those of 2019

By Diana Ramoén Vilarasau

@dianaramonv

fter two years of no or very little
activity, MICE tourismis picking
upin Catalonia, with numbers at
81percent of those of 2019. The
situation is very similar to that of holiday
tourism which has registered significant
growth in the last three months of 2022.
Up until July, the segment had generat-
ed 850 million euros. The Catalan MICE
sector has been working to respond to
the new demands of a constantly evolving
market, which seeksinnovation and more
experiential and personalised meetings.
Catalonia is now committed to
recovering its international status as a
MICE destination and consolidating its
reputation as a world leader in this tour-
ism segment, asegment in which ithas a

wide range of offerings. It has more than
1,000 venues for conferences, top-quality
hotels, experience in other tourismindus-
try segments, and let’s not forget its capi-
tal, Barcelona. A city that has been repre-
sented in the International Congress
and Convention Association (ICCA)
Top 5 city ranking by number of confer-
ences organised for more than twenty
consecutive years,and the only oneinthe
Top 10 thatis not a state capital.

The director of the Catalan Tour-
ism Agency, Narcis FerreriFerrer, points
out thatitis a strategic and highly rele-
vant segment for Catalonia. It helps to
break seasonality, generates a substan-
tial amount of expenditure, and, given the
type of tourism, contributes to improving

the quality of the services offered and the
professional sector, as well as interacting
with the local business world, promoting
new business opportunities.

People travelling to Catalonia for
business or work come mainly from other
parts of Spain, France, the UK, Germany
and Italy. They tend to stay in hotels, usu-
ally high-end ones, and among the most
popular complementary services they
ask for are outdoor, culinary, cultural and
sporting activities.

BARCELONA ISSHOWINGACLEAR
REBOUND

Barcelona’s figures for this year are on par
with those of 2019 in terms of the number
of events and attendees. By the end of
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2022, the Catalan capital will have hosted
400 major international events attended
by 1,000 people, including fairs and con-
gresses. Practically the same figures as
before the pandemic.

The recently held IBTM World
Expo, the world’s most important for the
MICE sector, showcased this upturn.
According to David Thompson, IBTM’s
Event Director, “the exhibition was a fan-
tastic success, exceeding all expectations,
with more one-to-one business meetings
perattendee thanin 2019”,

IBTM World has been heldin Barce-
lona since 2004. The latest renewal con-
tract was signed by Reed Exhibitions,
the organising company, Fira de Barce-
lona and the Barcelona Convention
Bureauin November 2019 and expires in
2022.Four months later, the coronavirus
pandemic forced the cancellation of the
2020 edition. IBTM World 2021 was held

Special MICE & BUSINESS 2023
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The recent IBTM World 2022 was a telling sign of the revival of the MICE segment, one of the hardest hit during the pandemic. Picture: IBTM World/Edward Hill.

with limited attendance.

The 2022 event surpassed
pre-pandemic figures, bringing together
2,000 exhibitor companies from a hun-
dred different countries, with more than
10,000 professionals who held around
100,000 one-to-one business meetings.
The week before the event, the contract
was renewed, and IBTM will continue to be
held in Barcelonaat least until 2025.

The continuity of the Mobile World
Congress (MWC) is also confirmed un-
til 2030, reports GSMA, the organising
agency. Its CEO, John Hoffman, has al-
ready predicted the success of the 2023
event that will be held from February 27th
toMarch 2nd in Fira de Barcelona’s Gran
Via. Participation is expected to surpass
60,000 attendees, and between 2,000
and 2,500 companies are also expected
to attend. The event will generate an eco-
nomic impact of between 240 and 470

Meetings tourismwas
one of the sectors
hardest hitby the
pandemic, but after
two very tough years,
itis picking up again:
Barcelonais already
backto pre-pandemic
figures

million euros for the region.

Among other achievements this
year, Christoph Tessmar, director of
the Barcelona Convention Bureau,
was elected as the new representative of
ICCA in Europe at the association’s latest
assembly held in Krakow. Until now, he
had been the representative for mainland
Spain.
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BARCELONA IS MUCH MORE

Business events in the heart of nature

Masia Parcerisas, El Bages.

arcelona’s districts are in the

centre of Catalonia, surrounded

by the Mediterranean Sea and

the Pyrenees mountains. They
encompass the city of Barcelona and 310
municipalities, where you can visit a wide
range of different settings and beautiful
landscapes. You can enjoy the sea, the
mountains, natural parks and vineyards
where some of the best Catalan wines are
made.

TIME OUT IN THE HEART OF NATURE
Masia Parcerisasis arural house located in

the region of Bages. It offers multipurpose
spacesideal for meetings, work sessions or
stayovers with company staff. A break to
get away from the day-to-day, bring work
teams closer or focus fully on a project. It
isinthe heart of nature, in a calm and pea-
ceful environment, far from built-up areas
and distractions that interfere with work.

AUNIQUE AND CHAMELEON SPACE

LaFinka 4.1is avenue located in Alella, in
the region of El Maresme. It is ideal for hol-
ding all kinds of events and offers different
settings with which it strives to create sy-
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nergies between the event you wish to host
and the perfectlocation to houseit. It also
boasts a culinary offering based on the la-
test trends and local produce.

ALUSHSETTING

Amid the Montenegre i el Corredor Park,
in Valles Oriental is Santa Fe (Can Pujades).
This spectacular location is home to lush
and varied natural surroundings and hides
traces of the most ancient cultures in the
history of Barcelona. It specialises in the
organisation of corporate events, private
celebrations,and Team Building.

EVENTS OF ALL SIZES

Among the wide variety of spaces availa-
ble for MICE experiences in the county of
Osona is Colonia Rusifiol, one of the most
representative sites of Catalan industrial
heritage.

Colonia’s venues are ideal for hos-
ting company events,such as conventions,
product presentations, training sessions,
and team building. To thisend, it has rooms
for up to 500 people and solutions for
eventswith more than 1,000 guests.

INCENTIVE ACTIVITIES AMONG
VINEYARDS

The Penedés Wine Route welcomes com-
panies all year round to enjoy incentive ac-
tivities surrounded by vineyards, fantastic
food paired with its wines and cavas, and
the pleasure and peacefulness of sleeping
amidst a breathtaking landscape.

The experience can be enjoyed by
combining a range of different activities,
from hot air balloon rides to admire the
colourful array of the vineyards, to visits
to the winery and wine tastings, segway
and electric bike rides, or the possibility of
stomping on grapes as ateam. And it's only
40 minutes from Barcelona! @

,,0 0’ )
BarcelonaTurisme
Convention Bureau

+info www.barcelonaconventionbureau.com
bcb@barcelonaturisme.com
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Travellers coming
to Catalonia for
business or work
come mainly from
the rest of Spain,
France, the UK,
Germany and Italy
andtendtostayin
high-end hotels

ASUCCESSFUL 2023

Tessmar says, 2023 will be a good year,
with lots of events, but maybe not so big.
We expect 2024 to be very good with
many large congresses, plus the Ameri-
ca’s Cup”.

Turismo de Barcelona, repre-
sented by the Barcelona Convention
Bureau (BCB), has already confirmed
more than thirty-three congresses with
more than 1,000 attendees for 2023,

The Catalan capital has other
events confirmed through to 2027. Of the
127 congresses BCB usually hosts, six-

World Trade Center
Barcelona

serunion@

2023
New auditorium
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MWC 2021, at Fira de Barcelona.

ty-three applications have already been
submitted, most of them from the medi-
cal, scientific, technology, telecommuni-
cations,academic and industrial sectors.

Apart from the economic impact,
Tessmar stresses that “the MICE segment
contributes to theimage projected of Bar-

Rental of Meetings and Events rooms.

celona, tothe training provided in the city
and to the development of many projects,
and this goes far beyond the fact that X
number of attendees come to the city,
have meetings, purchase services and
then leave. Itis the legacy their meetings
leave forthe whole city”. @

COSTA
DAURADA

events

Welcome to the most stimulating Congress Center in Barcelona,
the perfect setting for your business.

Discover our conference and meetings rooms, all equipped with
the latest technology.

In addition to the best views, it has a wide range of services and
shops, including parking and a 5 * GL Hotel.

All this is located on the shores of the Mediterranean, in the most |
privileged artery of the city. ; == CATALUNYA

® e
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www.costadaurada.info/convention-bureau

Diputacio Tarragona
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*  EVENIAHOTELS

Evenia Hotels is a chain with more than 50 years
of experience and offers hotels located in Spain,

Portugal, Andorra and Panama. Our hotels have

excellent facilities for business.

At Evenia Hotels & Congress Center *** you can
hold events for up to 2,500 people simultaneously.

It has 15 meeting rooms ranging from 76m?
to 833m?2with a capacity of about 4,000m? of
meeting space.

The complex consists of 793 rooms, 326 of them
specially designed for meetings.
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Capacity Total area
35,000m?
Livingarea

833m?2

Available outdoor area
4.000m?

Banquet format
450 pax

Cocktail format
1,000 pax

Theatre format
770 pax

Number of rooms
15

EVENTS WE HAVE HELD:

- XVlcongress Triveneto - 400 italian
delegates from the hydrothermal
sector.

- International bloggers congress
TBEX Catalunya - Costa Brava - 600
delegates.

- Annual Foqus convention - 550 danish
and swedish managers.

- Maternal-Fetal medicine congress -
330 delegates.

- International radikal championship
darts-3.000 participants.

- International master of mus - 800
participants.

-V national scientific conference FETESS
-150 delegates.

- Easyparkinternational convention
2022-800 delegates.

- International Kellydely convention 2022
-200 delegates.

i Palacio de Congresos &
€ EVENIA OLYMPIC PALACE

+info Karolina Saizar

tel: +34 608 839 745
congress@eveniahotels.com
es.eveniahotels.com/eventos
Av. Rieral 55

Lloret de Mar, Girona
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COSTA BRAVA GIRONA

Where leisure and work go hand in hand

ostaBrava Gironahaseverything
you need to organise any event
and offer participants exciting
and memorable activities: tech-
nology, gastronomy, specialised services
and highly skilled professionals to meet the
needs of business and institutional tourism.
Just thirty-seven minutes from Bar-
celona, sixty kilometres from the French
border and with excellent connections by
high-speed train, aeroplane and road, the
region offers the best available services for
hosting everything from congresses and
large events to small and medium-sized
meetings. It boasts unique venues and an
extensive and varied range of accommoda-
tions specialising in business tourism.
More than 140 companies and insti-
tutions from the business tourism sector
are members of the Costa Brava Girona

Convention Bureau, which has a long
tradition of professional service, customer
proximity, flexibility, excellent service, and
attractive prices.

Far from the overcrowding of large
cities, Costa Brava and the Girona Pyre-
nees offer an incredible variety of landsca-
pes quite near to each otherthat are a true
source of inspiration for incentives and
meetings.

More than two hundred kilometres
of coastline alternate small quiet beaches,
coastal pathways and whimsical shapes
carved into the rock by the sea. In keeping
with the diversity of its surroundings and
the genuine character of its people, each
corner has its own personality: vineyards
with the sea in the background, volcanic
landscapes, marshes,centuries-old forests,
medieval villages, and high mountains.

1 2

~ PERFECT
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El Baix Emporda, © Dani Salva. PTCBG.

A mild Mediterranean climate com-
plements this lush scenery, making it the
ideal place to mix work and leisure. It offers
unigue and authentic experiences ranging
from dining in the crater of a volcanoin La
Garrotxa to parachute jumping in Empu-
ria Brava or discovering the secrets of the
brilliant Salvador Dali. The region’s food also
reflects the contrasting and diverse nature
of the area in a fusion of tradition and mo-
dernity. @

Costa Brava Girona
Convention Bureau

+info www.costabravagironacb.com
convention@costabrava.org
Tel. +34 972 208 401

#Costa BravarGirona
Conyention Bureau

;(E'slsiabrava.orgff
g .\
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EXTREMADURA:

AUTHENTICAND
EXCLUSIVE

tay inaMongolian yurt while con-

templating the immensity of the

Jerte Valley.Sleep ina roomins-

pired by the traditional huts of
the shepherds orinan old olive oil mill with
the comforts of aluxury hotel. Stargazing
in an astrotourism complex located in a
pasture. Savor the haute cuisine of Ex-
tremadurawith the quality products that
give fame to this land and the creativity of
its chefs. Extremadura offers exclusivity
without losing the authenticity that cha-
racterizes it. Organizing a professional
meeting or an incentive trip in Extrema-
durawith a touch of distinctionis now ea-
sierthan ever. The Extremadura Conven-
tion Bureau Product Club brings together
the region’s MICE tourism offer, including
exclusive accommodation in cities and
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Habitat Ciglieria Negra.

The Milky Way seen from Entre Encinasy Estrellas.
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rural environments and restaurants re-
cognized by the most prestigious guides.

In total, more than 200 companies
and public entities have come together to
structure the offer, create a joint brand
and promote the destinationin the natio-
nal and international market. Extrema-
durahaslaid the foundations of an initia-
tive that aimsto reorganize and promote
tourism related to meetings, incentives,
congresses and events, providing the
clientwith a quality service.

The offer of luxury accommoda-
tion has recently increased considerably
in Extremadura. From north to south es-
tablishments that offer unique experien-
ces have been inaugurated, especially in
rural areas. In 2021 El Jardin de las De-
lizias opened in the Jerte Valley and was
declared by the Junta de Extremadura
as the first unique accommodation in
the region. Its yurts are already part of
the mountain landscape of this region.
Since its opening, it has accumulated re-
cognitions, such as the European Award
for Sustainable Tourism “GrINN Awards
2022” in the category ‘Best Luxury
Eco-Accommodation’. Also in the Jerte
Valley, the El Regajo glamping (second
unique accommodation in Extremadura)
has been inspired by the traditional huts
of the shepherds to provide its guests
with premium service and spectacular
views of the valley and the night sky.

Stargazing precisely is an option
chosen by many establishments of higher
category in Extremadura, due to the good
natural conditions for contemplating the
night sky. In this activity, Entre Encinas
y Estrellas stands out, in Fregenal de la
Sierra (Badajoz), a rural complex with se-

LaDehesa de Don Pedro.
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El Regajo.

ven houses perfectly equipped to enjoy
the sky. Opened in 2021, the rural hotel
Habitat Cigliefia Negra, in Sierra de Gata
(Céceres),is considered a unique project
in Extremadura, since it has its own ex-
tensive livestock, an organic olive grove,
an oil milland a hamman, all surrounded
by 220 hectares of pasture. Without lea-
ving Sierra de Gata, a few months ago the
boutique hotel Aqua et Oleum, built in an
old olive oil mill, began its journey. The
openings of Desconecta? and La Dehesa
de Don Pedro in Monesterio, both 5-star
rural hotels, also designed for MICE tou-
rism, have expanded the offer in the sou-
th of Extremadura, a territory in which
the Hotel Monasterio Rocamador stands
outforyears,locatedinan old Franciscan
convent of the sixteenth century.
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There is no event or incentive trip
thatis designed without gastronomy. And
here Extremadura has alot to say thanks
to one of the most generous pantries in
Spain and to professionals increasingly
known inside and outside the country.
The list of “gastronomic temples”, that s,
establishments that have been included
inthe reference guides orthat are unique
restaurants, grows year after year. Atrio,
from Céaceres, has achieved its third Mi-
chelin Star and Versatile, from Zarza de
Granadilla (Caceres), has one. The Rep-
sol Guide 2022, for its part, has awarded
three ‘Suns’to Atrio and one ‘Sun’to eight
other restaurants: Javier Martin, Eusta-
quio Blanco, Torre de Sande and Homa-
rus,in Caceres,and Dromo, Marchivirito,
Galaxiaand Lugaris,in Badajoz. @

S
Extremadura

JUNTA DE EXTREMADURA

+info www.turismoextremadura.com/es/
web-profesional/turismo-mice/

O @ExtremaduraTurismo
@extremadura_tur

© @Extremadura_tur

@ www.linkedincom/company/
mice-extremadura
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At the 29th edition of the World Travel Awards, up against
destinations like Paris, Dubali, Las Vegas, and Singapore

Madirid consolidates
its position as

the world’s bhest
destination for
meetings tourism

It is Europe’s most sought-after city for eventsin 2023

By ViVi Hianosa @vivi-_hinojosa

Madrid continues consolidating its
leadership as the world’s best destination
for meet-ings tourism. The capital
received this award at the 29th edition

of the World Travel Awards, known as the
‘Oscars of Tourism’,recognising it for the
fourth consecutive year as the leading
destination for professional meetings and
events worldwide.
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adrid thus adds a new

achievement in this field af-

terlast October receiving the

award for best meetings tour-
ism destination in Europe for the fifth time
running at this same edition of the awards.
[t was also the most voted “Best European
MICE destination” by professionals from
the international tourism sector at the
third edition of the World MICE Awards,
its sister event that recognises excellence
in meetings tourism.

According to Almudena Maillo,
councillor responsible for tourism, the
city’s positioning as a top destination
in this segment “lies in its great ability
to adapt to the demands of the sector’s
representatives and managers, under-
standing their needs and providing the
best-specialised offer available, with ex-
tremely high-quality, professional and
innovative services.

Maillo noted that this successis also
thanks to the work carried out by Madrid
Convention Bureau (MCB),a City Coun-
cil body with more than two hundred
members representing the Madrid meet-
ings and events sector. They are actively
working on promoting the city, following
the Council's Strategic Plan for Madrid
2020-2023. The city itself and the tour-
ism sector are using this strategic plan
toimprove connectivity, infrastructures
and accommodation, creating more hotel
rooms and with major international hotel

I IFEMA
MADRID }
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chains opening properties in the capital.
Added to thisisits unique complementa-
ry offering, which provides business trav-
ellers with one-of-a-kind cultural and food
experiences that cannot be had anywhere
else inthe world. This is a differentiating
feature that increases its competitive-
ness.

PIONEERING IN SUSTAINABILITY AND
LEGACY

The Tourism Department, represented by
MCB, is strongly committed to this highly
relevant tourism segment in the capital
because of its great economic impact on
the entire value chain and its important
role in off-setting seasonality asitencour-
ages the flow of travellers all year round.
Madrid has been a pioneer in incorporat-
ing key aspects like sustainability and leg-

An offering adapted to
the needs of organisers,
quality, professionalism
and innovation, with
theincorporation

of aspectssuchas
sustainability and
legacy, are key toits
leadership

Ifema earned the title of “Best Convention Centre in Europe”at the World MICE Awards for the third time

running.

acy into its strategy for enhancing meet-
ings tourism.

An example is the creation of the
new PLUS (Platform for Legacy with
us) digital platform. This tool helps event
planners who have chosen the city for
their events to efficiently and sustainably
manage them, minimising their impact,
helping to meet the UN’s 2030 Sustain-
ability Development Goals (SDGs), and
leaving a positive and lasting mark on the
destination.

As published by American Ex-
press Meetings & Events in their lat-
est annual Global Meetings & Events
Forecast report, it is because of things
like these that Madrid has become a fash-
ionable destination for professional meet-
ings. Five hundred and eighty industry
professionals from twenty-three coun-
tries were consulted, and the capital tops
the chart as the most sought-after city in
Europe for holding eventsin 2023.

MORE AWARDS

But Madrid was not the only award win-
ner at the third edition of the World MICE
Awards. Ifema won the award for “Best
Convention Centrein Europe”forthe third
time running, in tribute to the institution’s
excellence and its facilities for European
business tourism.

In the words of the chairman of
its Executive Committee, José Vicente
de los Mozos, “this accolade validates
[fema Madrid’s business strategy and
consolidates its status as a top organiser
and host of large congresses and events,
thanks to its high standard facilities and
infrastructure and services that have en-
abled it to compete with confidence inthe
international MICE market”.

Supported by new lines of business
developed over the last few years, MICE
activity continues to be Ifema’s core busi-
ness after more than forty years. This ac-
tivity will bolster thanks to an agreement
signed between the Community of Ma-
drid and the City Council to promote the
Madrid Turismo by Ifema project that
intends to strengthen the brand interna-
tionally and improve the success of cam-
paigns abroad by carrying out different
tourism promotion and marketing activi-
ties. With Yolanda Perdomo at the helm,
this initiative has a budget of 38.4 million
euros forthe 2022-2024 period. @
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y ~ MADRID, THE CITY

MADRID IS NAMED THE WORLD’S TOP
MICE DESTINATION

Once again, the city of Madrid was chosen as the
World’s Leading Meetings & Conference Destination
at the World Travel Awards. This latest award
cements Madrid’s position as aclearleaderin the
MICE segment, and provides global recognition of

orthe fourth yearin a row, Madrid
was named the world’s top meet-
ings and conferences destination
inthe grand final of the prestigious
World Travel Awards. Oman was selected
to host the ceremony which went ahead
on 11 November at Al Bustan Palace, a
Ritz-Carlton Hotel in the city of Muscat.
The decision was based on votes submit-
ted by industry professionals, media rep-

AL

the capital's competitiveness and excellence.

resentatives and consumers from around
the world who rated Madrid as the top
contenderinthe World's Leading Meetings
& Conference Destination category. An-
nounced at smaller galas at an earlier date,
the city’s competitors were the winners of
the same award intheir respective region-
al categories of Europe, the Middle East,
Asia and Oceania, Africa and the Indian
Ocean, Latin America,and North America.
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This latest recognition for the cap-
ital is the crowning achievementin along
list of awards during recent years which
have raised Madrid’s profile to the high-
estlevel. In 2022 alone, the city has been
named Europe’s Leading Meetings & Con-
ference Destination for the fifth time in a
row at the World Travel Awards, and Eu-
rope’s Best MICE Destination for the third
yearin arow at the World MICE Awards.
In addition, the international fair FITUR
2022 saw Madrid chosen as the World’s
Best MICE Destination at the first edition
of the Travellers Awards given out by the
web-based mediaoutlet Periodista Digital.

THE RESULT OF HARD WORK
All of this recognition attests to the high
level of quality and competitiveness of
Madrid’s MICE sector@—unarguably the
result of the investment and push for pro-
fessionalism made by Madrid City Council
and other publicinstitutions, as well as the
private sector®—and demonstrates that
Madprid is a main global player in terms of
its MICE sector offerings. Of particular
note is the work of Madrid Convention
Bureau. The organisation is responsible
for positioning the Spanish capital as a
top MICE destination in the international
arena,and acts as the sole liaison between
the companies and organisations linked
to Madrid’'s MICE industry and any com-
pany or organisation that wishes to hold a
meetinginthe city. It's the best example of
partnership between the city council and
the private sector, a pairing whose fantas-
tic teamwork has earned global acclaim.
Today, Madrid is also a city that
leads the way with top-tier infrastruc-
ture and services for the organisation of
professional events, compliant with all
current safety protocols, in addition to
boasting a range of cultural and leisure
offerings among the best in the world. All
of this potential, as well as a commitment
to elements of key importance in the new
era of tourism, such as sustainability and
legacy, make the Spanish capital aleading
MICE destination. €@

+info www.esmadrid.com/mcb/en
LinkedIn: madrid-convention-bureau

Bt

UNFORGETTABLE
MEMORIES

Explore the city’s streets and admire its historic build-
ings. The area of Paseo del Prado and El Retiro Park,
a UNESCO World Heritage Site, offers an endless range
of must-see monuments and cultural institutions. The
blue sky invites you to share some laughs in one of the
many outdoor cafés in Madrid, a sociable, welcoming
city that will make your corporate event an unforgetta-
ble meeting.

Madrid Convention Bureau
info.mcb@esmadrid.com
esmadrid.com/mcb

VHERE MEETINGS
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Light, energy, a zest forliving. These
are the hallmarks of Madrid, a city
that buzzes with life. You can feel this
life everywhere, even in professional
meetings, which turninto
one-of-a-kind experiences

‘in Madrid.

EXCITEMENT AT
EVERY TURN

You'll find incredible venues, hotels that will win over
even the most demanding traveller, itineraries full
of stories and mysteries, artisans who will share their
knowledge with your group, rooftop bars and restau-
rants with 360° views, first-rate gastronomy and,
first and foremost, an endless supply of one-of-a-kind
experiences. The city has a special energy that makes
any event held in Madrid come to life.

wases | VADRID
@ CONVENTION
BUREAU
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Region of Murcia: sustainable
approaches to reactivate the

MICE sector

By Taial‘la Gonza’.lez @taianahosteltur

According to figures published by
the National Statistics Institute
(INE),some ten million trips linked
to business travel have been
recorded during the first half of
2022 in Spain,12.5 percent below
pre-pandemic levels. All four MICE
areasinthe Region of Murcia
have shown similar levels of
reactivation,coming close to 2019
numbers.

The Aguilas Auditorium and Conference Centre stands in front of the Las Delicias Beach and has a capacity for up

to seven hundred and five people.

urcia, Cartagena, Aguilas and
Lorca have hosted more than
two-hundred business events,
congresses, trade fairs and
conferences. The first two alone have wel-
comed more than forty thousand attend-
ees, generating a significant economic
impact. These tourists have an average
spending of one hundred and twenty eu-
ros, reports the Spain Convention Bureau.

The Murcia Convention Bureau
confirms a “70 percent recovery of the
events held in the years prior to the pan-
demic’,although they believe this percent-
age will grow. In the case of Cartagena,
there have been MICE eventsevery month
of 2022, resuming activities postponed
because of COVID.

Inthe Region of Murcia, Association
congresses have beenthose to have regis-
tered the best performance. Inthe case of
conventions and incentive trips, “the pace
of recovery has been more moderate”.

There are confirmations for 2023,
and quotes have also been sought, but ex-
pectations are that “the number of events
willbe more moderate and recovery will be
gradual”. They are confidentin the region
thatthe arrival of the AVE high-speed train
route to Madrid will further boost MICE
tourism. “We already have around twen-
ty-odd congresses and business meetings
confirmed for 2023”, state representa-
tives from the Murcia Convention Bureau.

In Cartagena, events have been
held by the meetings tourism sector every
month throughout 2022 because activi-
ties postponed by COVID have now been
resumed. As well as highlighting their
great satisfaction after seeing how this
year has gone, the Congress Bureau at
Cartagena Puerto de Culturas points out
that “confirmations for 2023 are also very
promising”. Congresses are planned from
January throughout the year, and several
events like the 19th National Congress of
Oenologists in April and the 19th National
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Congress of Football Supporters Clubs
“Aficiones Unidas” (United Supporters) in
May have already been confirmed.

Two of the events confirmed in Lor-
caarethelnternational Congress on Bar-
tolomé Pérez Casas, which will be held in
January, and the Youth Days of Fraterni-
ties and Brotherhoods, a meetingin Octo-
berwhich usually brings together around
one thousand young people from all over
Spain.

SOLUTIONS TO REACTIVATE THE

SEGMENT

Different strategies have been adopted to

promote the region as a host destination.
The city of Murciais fostering more

efficient management by cutting down

Special MICE & BUSINESS 2023

As well as other
emblematic sites

like the Fortalezadel
Sol (Fortress of the
Sun),Lorcanowhasa
new Auditoriumand
Conference Centre

on the time required for using municipal-
ly-owned venues and providing person-
alised assistance and guidance for appli-
cants.

In Cartagena, implementing an-
ti-COVID measures, simplifying formal-
ities to make the work of event planners
easier, and achieving sustainability and
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quality standard certificates are other
ways of adding value.

In the case of Lorca, the situation
will improve once the existence of the
Auditorium and the Conference Centre
starts to be more widely promoted.

Moreover, the seals awarded by the
ICTE for Safe Tourism and the new secu-
rity protocols for accommodation, event
venues and PCOs are some of the meas-
uresthathave been adopted to guarantee
security at events throughout the Region.

CHANGES IN THE MARKET

In the aftermath of the pandemic, lead
times for organising events have dropped
significantly. Many are adopting hybrid
solutions, and organisers are turning to
sustainable destinations. In turn, there is
also a growing desire to leave a legacy in
thecities.

To respond to these new demands,
the main novelty in Murcia is the “Events
Accelerator” concept. This management
model streamlines procedures and has
enabled more efficient interaction with
the local administration, and makes
unique spaces belonging to the city hall
available to event organisers. They have
also designed a system that estimates
the energy use of an event and then of-
fers alternatives to minimise and offset
its impact. At the same time, Cartagena
provides guidance and proposes meas-

uresto benefitthe city and itsinhabitants.
Sustainability, accessibility, and social re-
sponsibility are matters that are also gain-
ing prominence in the MICE world,and the
region is promotinginitiatives designed to
help meetthe UN'sSDGs. 4@

REASONS

to hold your event in

Rich history and
wonderful cultural
heritage

Great choice of
restaurants specialising in
Mediterranean cuisine
including local fruit
and vegetables.

300 days of
sunshine a year and
average temperature

of 21 degrees C.

Paradise beaches
and great choice of
water sports

Wonderful city to enjoy
on foot

The impressive
‘El Batel’
Congress center.

Choose Cartagena. Choose El Batel venue for your event.

www.auditorioelbatel.es

Paseo Alfonso Xl s/n 30201 Cartagena, Murcia / T. 968 123 827 / info@auditorioelbatel.es Al g
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The province has everything that is needed
for a successful event

A top-rate MICE
destination

acilities with advanced technol-

ogy, qualified suppliers, singular

venues, quality cuisine, and plenty

of possibilities for making events
unique, make the province of A Corufia
the objective of PCO companies

Connected by two international
airports, four railway lines, and sever-
al approach roads, the province of A
Corufia has an enormous capacity for
organising congresses, conventions
and incentive trips, and everything that
is needed to make an event a success.
This was highlighted by the suppliers
that participated in a recent workshop
organised by PCO Galicia, with the col-
laboration of A Corufia Provincial Coun-
cil, which featured the latest news re-
garding venues and services.

The workshop’s participants
presented their excellent facilities,
equipped with the latest technology,
and some of the unique venues for host-
ing events. They shared many ideas for
giving meetings added value and high-
lighted that the province encompasses
everything thatis required to be a top-
rate MICE destination.

Among the delegates, Julio
Fernandez from Turismo de A Coruiia,
highlighted the city’s layout, which

makes it easy to move around, and the
high standard of its suppliers, in addi-
tion to the support given to organising
entities, “in order to boost the number of
meetings held in the city.” In this regard,
every year the Consortium establishes
a series of conditions to subsidise some
costs and facilitate professional gather-
ings.

For its part, the Santiago de
Compostela Convention Bureau,
represented by Ana Munin, featured its
range of free services, such as locating
venues and suppliers, or planning so-
cial activities for events. In this regard,
it is worth remembering a series of
programmes to become familiar with
the region, according to the organisers’
interests, discovering cuisine, trades,
craftwork, art, culture, and landscapes,
without overlooking the Way of St.
James.

In relation to facilities for holding
congresses, Expocoruiia stands out
with an average of more than 50 events
per year, with its manager, Andrés
Fernandez, highlighting “its multipur-
pose nature and capacity for adapting
to each event”; the Palacio de Con-
gresos y Exposiciones de Galicia,
run by Belén Montero in Compostela,
is alandmark venue in the organisation
of events, “being able to host any kind of
event,” or Palexco, represented by Kasia
Mroczek, rightin the centre of A Corufia,
which stands out due to “its accessibility,

installations, and excellent service’

As an example of the high stand-
ard of professionals, the event featuring
the presence of several suppliers such
as Océano Azul Comunicacion, run
by Marta Guimaraens, with awide range
of services and more then 30 years’ ex-
perience, also designing and producing
their own events; Nova Congresos,
with Teresa Fandiiio, featuring extensive
experience in general planning and ser-
vices, and for whom A Corufia provides
“sreat diversity that enables numerous
activities,” anidea also shared by Orzan
Congres, represented by Estela Galvan,
or Trevisani,run by Ana G, Trevisani,an
agency offering comprehensive event
organisation,communication, and pub-
lic relations with more than 25 years’

experience, which loves challenges and
unigue events.

The workshop also featured the
participation of Museo Mega, whose
events manager, Oscar Lopez, highlight-
edits “3,000 square meters of exhibition
space, in which all kinds of corporative
events can he held simultaneously, and
whose originality is surprising,” enabling
visitors to “become familiar not only with
the beer-making culture but also anim-
portant part of the city’s history.”

The event was held in Finca Mon-
tesqueiro, whichis run by Lucia Cidon,
a modern construction surrounded by
nature, which stands out because of
the versatility of its halls and its cuisine,
thanks to Chef Nandu Jubany, with one
Michelin star. @
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A CORUNA MICE,
PROFESSIONALISM AND EMOTION

A territory for events with personality

“ territory of great contrasts
with enormous possibili-
ties for organising all type
of events, congresses, and

incentive trips that will both surprise

and excite” That is how Ana G. Trevisani,
president of PCO Galicia, describes the
province of A Corufia. She is also the
organiser of a Fam Trip that brought to-
gether professionals in the sector from
different parts of Spain and Portugal,
who were able to enjoy the excellencies
of the region and some of the services

{_\!;li_[]j
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thatits suppliers offer.

Three daysinwhich they were able
to experience the province of A Coruria’s
great potential as a destination of corpo-
rative events due to its charming scen-
ery, on both the coast and inland, just a
few kilometres away; its cuisine based
on quality produce, interest in sustain-
ability, as well as traditional and auteur
dishes; its variety of venues, from the
most avant-garde to those that take us
back in time, and its creative proposals
foradding emotion to business meetings.
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A Corunastands
out forits variety
of spaces, from
the most avant-
gardetothose
thatinviteyouto
gobackintime,
andits creative
proposalsto add
emotiontowork
meetings

The first stop was Betanzos to ex-
plore its old town and some of its singular
venues, such as El Matadero. The group
was also able to admire the history of
the 17th-century Pazo de San Tirso, the
surprising installations of Finca Mon-
tesqueiro, the majesty of Parador Cos-
ta da Morte, featuring contemporary
architecture and unique surroundings,
the delicatessen hotel/restaurant O
Semaéaforo at the Fisterra Lighthouse and
its sea tourism activities, amazing tradi-
tional boatbuilding, with wonderful views
of the sea, or the avant-garde Cidade da
Cultura (Galician City of Culture).

This trip full of contrasts took
them to a wide variety of places includ-
ing A Quinta da Auga, Parador de los
Reyes Catolicos, Mercado de Boanerg-
es, Palacio del Carmen, or Plaza de Abas-
tos (food market), as well as a sail in the
Joaquin Vieta sloop or a small section of
the Way of St. James. This unforgettable
experience ended with a clear idea: A
Corufia enables the “hosting of events
with their own personality,”as Ana G. Tre-
visani highlighted in her farewell, declar-
ing that “there is a very high standard in
the MICE sector that is on a par with the
rest of the country.” @
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The Basque Country anticipates
2023 with good expectations
and more sustainable events

The MICE segmentis atop priority for the sector inthe
Basque Country as it contributes to reducing seasonality and
positioning the destination at international level. Every year

it makes a great effort to attract more travellers and to make
events more sustainable.

~ " Political
= Keynote

One of the sessions held during the World Ocean Energy Conference organised at the Kur-saal Conference

Centre in October. Picture Mikel Blasco.

onference tourism started to
make a comeback progres-
sively in 2021, and the trend
continued in 2022. A good
example is San Sebastian, seeing the re-

turn of face-to-face meetings. The Kur-
saal Conference Centre registered a 2.7
million euro turnoverin 2021,69 percent
more than the previous year but still 37
percent below 2019. 1t hosted 265 events

—130 meetings and 135 cultural shows
— with a total of 178,083 attendees. The
Miramar Conference Centre — run by
the Kursaal Centre -hosted 155 events
that sameyear.

In 2022 it once again hosted major
eventslike the “Conference on Ocean En-
ergy & Ocean Energy Europe (ICOE-OEE),
the world’'sleading event on ocean energy
that bought together 700 professionals
and researchers in October. In just the
last four months of the year, the Miramar
and Kursaal Conference Centres hosted
eleven congresses, five of them interna-
tional, thirty-four conferences and three
trade fairs, with a total of 22,366 attend-
ees, close to pre-pandemic levels.

San Sebastian Gastronomika-Eu-
skadi Basque Country, the world’s doy-
en of culinary congresses, returned to
the Kursaal this October for three days,
with more than seventy chefs, thirty-two
of them “starred” chefs, and catering
professionals. Forty presentations were
given, and thirty different activities were
carried outin parallel. This edition closed
with alarge public attendance.

Thisautumn’s congressesincluded
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20002 Donostia—San Sebastian
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Fax: 943 003 001
kursaal@kursaal.eus
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the 8th Top 100 Medical Laser Congress
and ECSA 59, held in September, FP Em-
presa (company vocational training) and
the 5th Employment Congress in Octo-
ber.Others were the 4th Congress of the
Public Procurement Observatory and
the 2nd Multi-professional Conference
on Care in the Basque Country, which
also took place at the Kursaal in Novem-
ber. The Miramar Palace hosted the Con-
gress of the University of Duisburg and
the 9th International Congress on Digital
Health 2022 in October.

VITORIA ALSO MOVES FORWARD

Vitoriais also close to figures recorded
before the health crisis, with 350 events
planned by the end of 2022 in the city’s
two conference centres —414.in 2018 and
408in 2019-. Looking ahead to 2023, the
City Council has increased its commit-
ment to this activity: the Tourism and
Congress Service will have a budget of

LN
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1.5 million euros, 7 percent more than in
2022.

AFOCUS ON SUSTAINABILITY

In Bilbao, industry players are trying to
boost the city’s competitive advantage
in the MICE segment, which hosted up
t0 1,300 meetings before the pandemic.
As part of this goal, sustainability has be-
come atop priority. The Biscayan capital
has ranked 33rd in the “Global Destina-
tion Sustainability Index (GDS)”, a chart
assessing MICE destinations’ sustainable
development, climbing nine places from
the 42nd position it held in 2021, the year
it was firstincluded in the list. Its imple-
mentation of the UN’s 2030 Agenda for
Sustainable Development has been fun-
damental to this achievement.

The Bilbao Exhibition Centre has
also started to certify its events with the
“‘Erronka Garbia” seal of approval. Award-
ed by lhobe, the Basque Govern-

-

The San Sebastian Gastronomika-Euskadi Basque Country culinary congress. Picture, Mikel Blasco.

Major events

have returned

this autumnto the
Kursaal Conference
Centre and the
Miramar Palacein
San Sebastian

ment’s Public Environmental Man-
agement Company-, it acknowledges
events that integrate environmental
measures in their design and organisa-
tion, minimising negative environmental
impacts. The first to receive this recogni-
tion has been the Expovacaciones tour-
ism fair.

This venue also has a solar photo-
voltaic system with which it expects to
become 10 to 20 percent self-sufficient
thanks to the extensionitis currently un-
dergoing. @
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@ Your Event In The Basque Country

VITORIA-GASTEIZ
Araba/Alava

EUSKADI

BASQUE COUNTRY

WHERE BETTER
THAN IN THE
BASQUE COUNTRY?

Air links provided by three international airports,

a natural environment with sea and mountains,

cosmopolitan cities, globally acclaimed cuisine
and a diversity of spaces to turn your event

into an experience.

Museums, congress centres, wineries, theatres,
exhibition venues, sport stadiums, cutting-edge
buildings and traditional houses.

The right space for you in the Basque Country.

Discover the MICE offer through
a unique and comprehensive portal

basque-events.com
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BCM & TITOS CALVIA BEACH COMPLEX,

A UNIQUE AND UNFORGETTABLE
MICE EXPERIENCE

he Cursach Group has created

thisyear2022,in Magaluf (Calvia,

Mallorca), a spectacular macro

club with 3 floors, each with its
unigue environment, as a clear commit-
mentto quality and achange inthe tourism
modelinthe area.

These new objectives include, of
course, all the MICE activity that can be
found on the island, providing a unique
product.

With two different brands, BCM
and Titos offer multiple options in the
same complex when it comes to hosting
MICE events throughout the year.
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BCM is the most international ni-
ghtclubin Mallorca and, in this new stage,
itisthe premium club frequented by tho-
se looking for the most exclusive spaces
fortheir events to enjoy a VIP night.

The room has up to 6 multifunc-
tional VIP areas ranging from the ‘VIP
Platinum DJ’ with private boxes next to
the DJ booth to the “VIP Privée’ ready to
accommodate groups of up to 80 people.

Forits part, TITOS CALVIA BEACH,
in the same complex, can modulate the
entire room to host all kinds of events and
meetings at any time of the day.
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In both cases, the possibility of
hosting experiences with catering inclu-
dedis guaranteed.

Undoubtedly, BCM and TITOS have
initiated a change in the tourism model
in Magalufin a clear commitment to di-
fferentiation in quality and exclusivity. @

INFO BOOKING
(+34) 687 57 01 30
(+34) 687 76 46 82

info@bcmmallorca.com
www.bcmmallorca.com

Avinguda de I'Olivera, s/n.
07181 Magaluf, Calvia, llles Balears
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Organize your events in
a unique setting at H10 Hotels

With you in mind
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Looking for outstanding venues for your meetings and
celebrations? H10 Hotels offers over 40 hotels specialized in the
MICE segment, located in the heart of the main European cities or on I T (34) 900 444 466

the seafront. Discover its selected cuisine, its professional teams with mice@h10hotels.com
great experience in the organization of events and its unique locations @ @h1ohotels € @H10.Hotels

MEETINGS & EVENTS

in Spain, ltaly, United Kingdom, Germany, Portugal and the Caribbean. H10 HOTELS www.h10hotels.com




